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SURE,  WE’LL  GLADLY  LEND  A  HELPING  HAND 


Suppose,  for  example,  your  pack  is  develop¬ 
ing  spoilage. 

Or  you  have  mechanical  difficulties  that  are 
tying  up  your  investment. 

Sure,  we’ll  lend  a  helping  hand.  We’ll  lend 
several. 

An  American  Can  “trouble-shooter”  will 
gladly  help  you  find  the  solution  to  your  prob¬ 
lem.  This  is  the  kind  of  assistance  that  saves 
many  a  dollar  for  canners,  day  in  and  day  out. 

And  that’s  what  American  Can  people  will 
do  for  you  at  any  time.  Not  just  when  you’re 
in  trouble,  but  when  you  want  answers  to 


problems  that  lie  ahead.  Such  as: 

Are  there  any  ways  to  increase  the  efficiency 
of  my  present  packing  methods  ? 

What  new  ideas  have  come  out  of  this  war 
that  I  can  use  in  my  business  ? 


We’ll  be  glad  to  help.  For  we  have  had 
many  interesting  experiences  these  past  few 
war  years — both  with  Uncle  Sam  and  many 
American  businesses. 


A  request  to  our  local  representative,  or  a 
note  to  our  main  office  may  prove  helpful 
indeed. 


AMERICAN  CAN  COMPANY  230  Park  Avenue  •  New  York  17,  N.Y. 
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THIS  IS  ANOTHER  m  Continental’s  new  ad¬ 
vertising  series ...  an  eye-catching  campaign 
that  shows  vividly  the  amazing  variety  of 
articles  now  made  by  Continental.  Each  ad 
stresses  the  advantages  of  using  cans  for  food 
products  of  all  kinds  and  shows  how  much 
our  ever-expanding  facilities  have  widened 
the  scope  of  Continental  service.  Keep  an 


eye  open  for  these  striking  full-color  ads  in 
America’s  leading  national  magazincs- 
Time,  Newsweek,  U.  S.  News,  Business  Vi’i  ek 
and  Fortune.  Keep  an  eye  on  Continental  — 
and  on  Continental’s  trademark  too!  The 
Triple-C  stands  for  one  company  with  one 
policy— to  give  you  only  the  very  best  in 
quality  and  service. 
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EDITORIALS 

ADDRESS  ALL  CORRESPONDENCE  BALTIMORE  2.  MD. 


These  interested  us — And  they  will  you, 

too.  Submitted  without  comment  that  you  may 
form  your  own  opinion  without  our  attempted 
influence.  Their  effect  on  the  industry  will  be  found 
interesting.  Here  they  are,  with  original  headings: 

WFA  TO  CERTIFY  FOOD  INDUSTRY  MEN 
UNDER  30  FOR  OCCUPATIONAL  DEFERMENT— 
The  War  Food  Administration  has  been  authorized 
by  the  Selective  Service  System  to  certify  requests 
for  occupational  deferment  of  men  under  30  employed 
in  mo.st  of  the  food  industries  of  the  nation,  who  were 
classified  2- A  or  2-B  on  January  1  of  thii;?  year.  Roger 
J.  O’Donnell,  of  the  food  industries  division  of  the 
WFA  Office  of  Labor,  has  been  named  the  certifying 
officer. 

The  industries  for  which  WFA  is  the  certifying 
agency  are  fruit  and  vegetable  processing,  which  in¬ 
cludes  canning,  preserving,  freezing,  drying,  and 
packing;  meat  packing  and  poultry  packing  and  dress¬ 
ing;  processing  of  cotton  and  other  fibers;  tobacco; 
grain  products,  including  bakeries ;  dairy  products  and 
fats  and  oils;  processing;  sugar  processing;  fertilizer 
manufacture;  and  car  icing  and  ice  harvesting  and 
manufacture. 

Under  Selective  Service  regulations,  WFA  can 
certify  for  deferment  30  per  cent  of  the  men  under 
30  in  these  industries  who  were  2- A  or  2-B  on  January 
1.  Employers  must  initiate  requests  with  the  WFA 
district  representatives  serving  on  the  production 
urgency  and  manpower  priorities  committees.  The 
WFA  district  representatives  have  been  authorized  to 
certify  only  a  part  of  the  30  per  cent  in  the  field.  The 
rest  are  to  be  certified  in  Washington. 

The  procedure  requires  that  employers  in  the  desig¬ 
nated  industries  furnish  the  WFA  district  representa¬ 
tives  with  lists  of  all  their  workers  who  meet  the 
qualifications,  together  with  two  sets  of  Selective 
Service  form  42-A  Special,  Revised  for  each  man  they 
want  deferred.  The  forms  can  be  obtained  from  the 
WFA  district  representatives  or  from  State  Selective 
Servi*  e  headquarters.  An  employer  must  also  certify 
that  he  is  submitting  the  information  called  for  on  the 
form  to  just  one  agency  of  the  Government. 

Thi  certifications  are  sent  to  the  registrants’  local 
Select  ve  Service  Boards,  with  one  copy  each  to  the 
State  Director  and  National  Director  of  Selective 
Servile.  After  receiving  the  certification,  the  local 
hoard  decides  whether  to  grant  the  deferment. 

USDA  U7-It5 


PRODUCE  MARKETERS — Operation  of  produce 
markets  on  a  five-day  instead  of  a  six-day  week  basis 
was  condemned  by  Col.  J.  Monroe  Johnson,  of  the 
Office  of  Defense  Transportation,  as  wasteful  of  the 
country’s  critically  limited  supply  of  refrigerator  cars. 

The  recent  signing  of  a  new  union  contract  specify¬ 
ing  five-day-week  operations  the  year  round  in  the 
New  York  Wholesale  Produce  Market  was  “very  dis¬ 
appointing,’’  Colonel  Johnson  wrote  Mayor  Fiorello 
H.  LaGuardia,  of  New  York.  He  said  that  action  will 
make  it  necessary  for  the  ODT  to  reduce  the  number 
of  cars  going  to  New  York. 

Similar  action  contemplated  in  the  case  of  the  Chi¬ 
cago  Produce  Market,  Colonel  Johnson  said  in  a  letter 
to  the  Chicago  Market  Association,  “will  necessarily 
result  in  delay  in  the  unloading  of  refrigerator  cars  as 
they  are  furnished  on  a  six-day  unloading  basis 
weekly,’’  and  the  refrigerator  car  supply  is  not  suffi¬ 
cient  to  permit  such  delays.  If  a  produce  market  is 
going  to  operate  on  a  five-day  week,  he  said,  “it  will 
be  permitted  to  have  only  five-sixths  as  many  cars  as 
it  would  receive  if  working  on  a  six-day  week.’’ 


WHY  AGRICULTURAL  PRICE  SUPPORTS?— 
During  the  war  price  supports  have  been  used  to  obtairt 
needed  production.  After  the  war  they  will  help 
stabilize  agriculture  during  the  conversion  to  peace. 

The  aftermath  of  every  war  in  which  the  United 
States  participated  has  turned  out  badly  for  farmers. 
During  the  actual  fighting,  they  mined  their  soil  to 
increase  the  production  of  food.  For  a  while  farm 
prices  went  skyward.  Then,  when  the  need  slackened, 
farm  products  piled  up  in  unwanted  surpluses  and 
farm  prices  tobogganed  downward. 

When  this  war  broke,  farmers  and  Government, 
through  national  programs,  had  years  of  valuable 
experience  in  working  together.  They  had  learned 
how  to  cooperate  to  reach  soil-building  and  production 
goals  and  to  keep  farm  prices  at  fair  levels. 

Responding  to  war  needs  for  increased  production. 
Congress  provided  the  authority  and  money  to  expand 
the  Government’s  pre-war  program  to*  protect  farm 
prices. 

Price  supports  build  a  floor  to  keep  prices  from 
falling  too  low. 

Products  Supported — Price  supports  cover  three 
groups  of  farm  commodities: 

1.  Crops  named  as  “basic”  in  the  Agricultural  Ad¬ 
justment  Act — corn,  wheat,  cotton,  rice,  tobacco, 
peanuts  (for  nuts). 

2.  Commodities  for  which  the  War  Food  Adminis¬ 
tration  by  proclamation  has  asked  increased  produc¬ 
tion  during  the  war — hogs,  eggs,  chickens  (except 
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those  weighing  less  than  3i  o  pounds  live  weight,  and 
all  broilers) ,  turkeys,  milk  and  butterfat,  dry  peas  and 
dry  beans  of  certain  varieties,  soybeans  and  peanuts 
and  flaxseed  for  oil,  American-Egyptian  cotton,  pota¬ 
toes,  and  cured  sweetpotatoes. 

3.  Certain  other  products — wool,  sugar  beets,  sugar¬ 
cane,  certain  vegetables  for  processing,  barley,  grain 
sorghums,  rye,  naval  stores,  many  seeds,  and  others. 

What  Level? — For  Group  1,  the  law  directs  that 
prices  shall  be  supported  at  90  per  cent  of  parity  (92 to 
per  cent  for  cotton).  For  Group  2,  .prices  are  to  be 
supported  at  not  less  than  90  per  cent  of  the  parity  or 
comparable  price.  For  Group  3,  supports  are  provided 
to  bring  prices  for  these  commodities  to  a  fair  parity 
relationship  with  Groups  1  and  2,  to  the  extent  that 
funds  are  available. 

Price  support  programs  aim  to  give  farmers,  gen¬ 
erally,  the  announced  support  prices.  Obviously,  there 
are  times  when  every  farmer  may  not  receive  the 
support  price.  Marketing,  transportation,  and  storage 
facilities  are  not  always  available  to  handle  all  the 
supported  products  at  every  place  where  farmers 
market  them.  However,  with  the  cooperation  of 
farmers,  WFA  supports  farm  prices  at  announced 
levels. 

How  Long? — To  help  farmers  adjust  to  the  needs 
of  peacetime,  when  expanded  production  to  meet  spe¬ 
cial  war  requirements  is  no  longer  needed,  farm  prices 
for  products  in  Groups  1  and  2  will  be  supported  at 
the  specified  level  for  2  years  after  the  January  1 
following  the  declaration  that  war  is  ended.  Thus, 
farmers  and  Government  share  responsibility  for 
orderly  farm  reconversion  to  peace. 

For  products  in  Group  3,  a  specific  level  of  support 
has  not  been  designated  for  the  2-years-after-the-war 
period.  Price  supports  for  these  products  are  usually 
established  for  1  year  at  a  time. 

How  ? — Prices  may  be  supported  by  the  Government 
through  several  methods,  including: 

Commodity  loans  (for  wheat,  cotton,  soybeans,  etc.). 
Growers  store  specified  commodities  under  nonrecourse 
loans.  If  market  prices  fall  below  the  loan  level,  the 
Government  will  accept  the  .stored  commodities  as  full 
payment  for  the  loan.  Or  the  farmer  may  redeem 
his  loan  and  .sell  his  product  on  the  open  market. 
Storage  may  be  on  farms  or  in  warehouses,  varying 
by  commodities. 

Purchase  programs: 

1.  Purchases  for  war  use,  generally  made  during 
the  season  of  heavie.st  farm  marketings. 

2.  Purchases  of  finished  products  (such  as  pork  and 
dairy  products)  at  prices  which  enable  the  proces.sor 
to  pay  the  farmer  not  less  than  the  support  price  for 
the  raw  product. 

3.  Purchases  of  the  output  of  proce.s.sors  (such  as 
vegetable  canners),  provided  they  are  certified  as 
“eligible,”  which  means  that  they  have  agreed  to  pay 
support  prices  to  growers. 

Direct  payments,  such  as  dairy  production  payments 
made  direct  to  farmers,  and  diversion  payments  made 
to  starch  processors  to  offset  the  difference  between 
the  value  of  potatoes  u.sed  for  starch  and  the  prices 
paid  growers.  WFA  Gener'al  Informatio7i — G117 


FIGHTING  INFLATION— All  thinking  men  realize 
what  it  will  mean  if  inflation  is  allowed  to  get  loose. 
The  authorities  are  striving  their  best  to  w'ard  aguin.st 
this,  and  are  worried  about  it. 

The  National  Food  Brokers  Association  in  their 
Neivs  Letter  of  March  10th  give  a  good  outline  of  the 
battle  against  inflation,  and  call  upon  their  members 
to  enlist  wholeheartedly  in  this  battle.  They  say, 
under  the  title: 

ANTI-INFLATION  CAMPAIGN 

The  Nation-wide  campaign  to  eliminate  above  ceiling 
sales  in  retail  food  stores  was  discussed  at  a  meeting 
at  OPA  this  week.  Mr.  Chester  Bowles  and  Mr. 
Geoffrey  Baker,  Director  of  the  Food  Price  Division, 
with  other  OPA  officials  outlined  the  proposed  program 
to  a  small  food  group.  National  food  associations 
represented  at  the  meeting  were  the  National  Food 
Brokers  Association,  Grocery  Manufacturers  of  Amer¬ 
ica,  Nation-wide  Stores,  National  Food  Chains,  Na¬ 
tional  Association  of  Retail  Grocers,  Red  and  White 
Stores,  National-American  Wholesale  Grocers  As.socia- 
tion  and  Industrial  Stores. 

Chester  Bowles  stated  that  officials  within  OPA 
realized  that  they  will  face  their  most  critical  engage¬ 
ment  in  the  fight  on  inflation  within  the  next  six 
months  or  one  year.  He  asked  the  wholehearted  sup¬ 
port  of  industry  to  prevent  the  recurrence  of  the 
calamity  which  took  place  after  World  War  1. 

The  program  outlined  will  be  to  continue  the  effec¬ 
tiveness  of  the  “Grocer-Copsumer  Anti-Inflation  Cam¬ 
paign”  which  was  conducted  the  last  quarter  of  1944. 
During  that  program,  OPA  stated  that  store  po.stings 
improved  300%.  This  new  program  will  put  emphasis 
on  compliance  through  all  branches  of  the  food  indus¬ 
try.  Mr.  Bowles  pointed  out  that  everyone’s  price  is 
someone’s  cost.  'The  OPA  officials  stated  that  food 
must  be  watched  closer  than  any  other  item  in  order 
to  prevent  a  general  inflation  as  40'%  of  the  money 
earned  by  the  lower  income  group  is  spent  for  food. 
They  did  state,  however,  they  were  starting  a  concen¬ 
trated  drive  to  push  prices  back  on  clothing,  but 
pointed  out  the  danger  is  greater  than  ever  in  food  as 
we  are  now  facing  a  tighter  food  supply  with  continued 
high  incomes  coupled  with  indifference  and  reticence 
on  the  part  of  some. 

The  campaign  outlined  will,  of  cour.se,  be  nation¬ 
wide.  It  will  not  only  be  carried  on  among  the  food 
trades  but  will  be  an  intensive  educational  program 
among  the  women’s  groups,  labor  and  agricultural 
groups.  OPA  will  again  have  pledge  cards  and  store 
display  material  which  is  suppo.sed  to  identify  the 
.stores  who  are  cooperating  100%  with  the  program. 
In  addition,  all  national  food  advertisers  will  be  ex¬ 
pected  to  publicize  the  program.  Although  it  was 
plainly  stated  all  members  of  the  food  industry  were 
expected  to  help  make  this  drive  a  success,  th(  y  did 
not  define  the  exact  duties  of  the  Food  Brokers  as 
the  program  has  not  been  completely  outlined. 

We  feel  sure  that  all  members  of  the  National  Food 
Brokers  Association  will  be  called  upon  to  a.ssume  a 
certain  portion  of  the  responsibility  for  the  success  of 
this  anti-inflation  campaign.  As  soon  as  OPA  has  the 
details  completed,  you  will  be  notified. 
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WATCHING  WASHINGTON 


LESS  STEEL  FOR  CANS 


Allocation  for  the  Second  Quarter  Con¬ 
siderably  Less  Than  Quantity  Asked 


Can  manufacturers  will  be  forced  to 
take  a  sharp  cut  in  the  amount  of  steel 
for  operations  in  the  second  quarter  of 
this  year,  the  War  Production  Board  an¬ 
nounced  March  14.  WPB  is  allocating 
591, oOO  tons  of  prime  steel  plate  and 
15,000  tons  of  reject  to  manufacturers 
of  cans,  which  is  considerably  less  than 
the  700,000  tons  of  prime  steel  requested 
by  the  industry  for  the  second  quarter. 
Members  of  the  Can  Manufacturers  Ad¬ 
visory  Committee  contend  that  this  allo¬ 
cation  will  not  provide  sufficient  .steel  for 
the  production  of  cans  permitted  by 
Order  M-81  as  amended,  and  that  the 
supply  of  steel  might  even  be  insufficient 
for  the  manufacture  of  some  cans  for 
military  and  essential  food  requirements. 
The  committee  reminded  that  military 
demands  are  substantially  larger  than 
last  year  and  are  taxing  the  industry’s 
facilities  to  the  utmost.  The  tightened 
steel  supply  was  also  emphasized  in 
other  actions  by  WPB.  Order  M-126,  an 
iron  and  steel  conservation  measure,  has 
been  revised  in  an  effort  to  reduce  the 
quantities  of  steel  for  maintenance  and 
repair  and  bring  it  in  line  with  other 
WPB  regulations. 

The  Steel  Products  Industry  Advisory 
Committee  was  told  WPB  plans  for  limit¬ 
ing  the  number  of  special  directives  to 
steel  mills  in  an  effort  to  bring  about 
quick  production  adjustments.  Under 
the  pre.sent  set-up  directives  will  be 
issued  only  to  remedy  immediate  emerg¬ 
encies,  the  agency  stated. 


PEA  BEANS  ALLOCATED 


The  War  Food  Administration  is 
making  limited  quantities  of  pea  beans 
available  to  canners  who  have  Govern¬ 
ment  conti’acts  for  canned  pork  and 
beans,  army  rations  and  meat  and  vege¬ 
table  stews.  The  beans  are  being  allo¬ 
cated  to  those  canners  who  have  not  been 
able  t(  obtain  their  requirements  from 
legular  trade  sources,  and  are  being 
distributed  in  proportion  to  each  can- 
ner’s  G  ivei  nment  contracts. 


MORE  PORK  FOR  CANNERS 
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War  Food  Administration  is 
available  to  canners  who  have 
ent  contracts  for  pork  tushonka 
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hose  canners  to  meet  such  con- 
The  action  is  an  emergency 
.  and  will  make  the  meat  avail- 
V  to  those  canners  who  are  un- 
supply  their  requirements  from 
trade  sources. 
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SUGAR  PRODUCTS  UNDER 
IMPORT  CONTROL 

The  War  Food  Administration  has 
added  sugar-containing  products  com¬ 
posed  of  50  per  cent  by  weight  or  more 
of  sugar  to  the  list  of  items  under  im¬ 
port  control.  Issued  as  WFO  63-3,  effec¬ 
tive  March  15,  1945,  this  action  was 
taken  to  prevent  diversion  of  strategic 
supplies  needed  to  meet  military  and 
civilian  requirements.  With  sugar  on 
the  list  of  controlled  items  and  sugar- 
containing  products  not  on  the  list,  the 
way  was  left  open  for  diver.sion  of  sub¬ 
stantial  supplies  of  sugar  needed  to  meet 
war  requirements. 

BEAN  COMMITTEE  TALKS 
PRICES 

A  revised  price  structure  for  the  1945 
pack  of  canned  snap  beans  based  on 
classifications  of  varieties  and  sieve 
sizes  was  discussed  by  Office  of  Price 
Administration  representatives  with 
members  of  the  Canned  String  Bean  In¬ 
dustry  Advisory  Committee  at  a  recent 
meeting  in  Washington,  D.  C.,  OPA  an¬ 
nounced  March  12. 

In  the  new  price  structure,  OPA  said, 
snap  beans  will  be  classified  in  four 
groups:  Poles  (including  Blue  Lake); 
Refugees;  Rounds  and  Wax;  Flats  and 
Black  Seeded  Rounds.  In  addition,  the 
price  structure  will  be  further  broken 
down  into  sieve  sizes  and  grades  of  all 
varieties  on  a  larger  scale  than  was  in 
effect  in  last  year’s  program.  The  pro¬ 
posed  new  program  is  designed  to  pro¬ 
mote  production  of  better  quality  beans 
in  all  varieties  and  to  conform  as  closely 
as  possible  to  variety  and  grade  support 
prices  recently  established  by  the  War 
Food  Administration,  OPA  explained. 

At  the  meeting  the  Canned  String 
Bean  Industry  Advisory  Committee 
elected  as  its  chairman  R.  D.  Cleaveland, 
of  the  H.  J.  McGrath  Company,  Balti¬ 
more,  Md.  Other  members  of  the  com¬ 
mittee  are:  W.  C.  Kunzman,  Kuner- 
Empson  Company,  Brighton,  Colo.; 
Fred  C.  Bush,  Bush  Brothers  and  Com¬ 
pany,  Dandi’idge,  Tenn.;  A.  P.  Dorgan, 
Jr.,  Dorgan  Packing  Company,  Biloxi, 
Miss.;  Norman  O.  Sorenson,  Country 
Gardens,  Inc.,  Milwaukee,  Wis.;  Porter 
Lucas,  Nelson  Canning  Company,  Crane, 
Mo.;  L.  H.  Moore,  L.  H.  Moore  Company, 
McAllen,  Texas;  A.  L.  Reiling,  General 
Foods  Corporation,  Hillsboro,  Ore.;  T. 
Stran  Summers,  Charles  G.  Summers,  Jr., 
Inc.,  New  Freedom,  Pa.;  J.  F.  Heiden- 
reich,  Eugene  Fruit  Growers  Associa¬ 
tion,  Eugene,  Ore. 


GOVERNMENT  TO  SELL  HEMP 
PLANTS 

The  Defense  Plant  Corporation  will 
offer  for  sale  or  lease,  39  hemp  process¬ 
ing  plants  located  in  the  States  of 
Illinois,  Iowa,  Wisconsin  and  Minnesota. 
All  of  the  plants  are  similar  in  general 
lay-out,  with  from  five  to  nine  buildings, 
and  equipment  consisting  of  about  150 
pieces  of  machinery.  Each  plant  is 
situated  on  from  40  to  50  acres  of  land. 
Location  of  the  plants  are  as  follows: 

Illinois — Earlville,  Galesburg,  Galva, 
Kirkland,  Laddo,  Lexington,  Muncie, 
Minonk,  Shabbona  and  Wyoming. 

Iowa — Algona,  Boone,  Britt,  Eagle 
Grove,  Grundy  Center,  Hampton,  Hum¬ 
boldt,  Iowa  Falls,  Mason  City,  Rockford 
and  Traer. 

Wisconsin — Cuba  City,  Darien,  De- 
Forest,  Hartford,  Ripon  and  Union 
Grove. 

Minnesota  —  Bird  Island,  Blooming 
Prairie,  Grove  City,  Hutchinson,  Jackson, 
Lake  Lillian,  Mapleton,  Montgomery, 
New  Richmond,  Sherburn,  Wells  and 
Windom. 

Interested  parties  are  invited  to  con¬ 
tact  the  Defense  Plant  Corporation  at 
Chicago,  Illinois,  for  information  con¬ 
cerning  the  plants  in  Illinois,  Iowa  and 
Wisconsin,  and  the  DPC  office  at  Minne¬ 
apolis,  Minnesota,  for  information  con¬ 
cerning  the  Minnesota  plants. 

QMC  ORDERS  APPLE  BUTTER  TO 
TAKE  UP  SURPLUS 

Orders  for  an  additional  4,500,000 
pounds  of  canned  apple  butter  placed 
recently  by  the  Jersey  City  Quarter¬ 
master  Depot,  provided  a  market  to 
growers  who  would  otherwise  have  been 
forced  to  declare  the  fresh  fruit  as  sur¬ 
plus.  According  to  Colonel  George  F. 
Spann,  QMC,  Commanding  Officer,  the 
new  procurement  will  supplement  previ¬ 
ous  purchases  of  50,000,000  pounds  for 
1945  delivery. 

January  surveys  by  the  War  Food  Ad¬ 
ministration  indicated  the  advisability  of 
moving  200,000  bushels  of  stored  Ohio 
and  Michigan  small-sized  apples  to  avoid 
possible  deterioration  and  loss.  At  the 
suggestion  of  War  Food  Administration 
officials,  the  Quarterma.ster  Corps  ad¬ 
vanced  its  procurement  schedules  to 
allow  for  processing  the  major  portion 
of  the  potential  surplus  into  apple  butter. 

Buyers  at  the  depot  also  made  special 
procurements  of  5,000,000  pounds  of 
apple  butter  for  the  Navy,  Marine  Corps, 
War  Shipping  Administration  and  the 
Veterans  Administration,  making  a  total 
of  59,500,000  pounds  purchased  at  the 
depot  for  1945  requirements. 
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GRAMS  OF  INTEREST 


FLORIDA  PLANTS  EARN  “A” 
AWARDS 

Six  Florida  food  pi'ocessing  plants  will 
be  presented  with  War  Food  Administra¬ 
tion  achievement  “A”  awards  at  cere¬ 
monies  being  arranged  for  individual 
plants.  The  awards  are  being  made  to 
the  following  plants  in  recognition  of 
outstanding  performance  in  the  process¬ 
ing  of  food:  The  Hills  Brothers,  Bartow; 
the  William  P.  McDonald  Corp.,  Auburn- 
dale;  Dr.  P.  Phillips  Canning  Co.,  Inc., 
Orland;  Plymouth  Citrus  Growers  Asso¬ 
ciation,  Plymouth;  Polk  Packing  Asso¬ 
ciation,  Winter  Haven;  and  Stokely 
Foods,  Inc.,  Tampa. 


CONTINENTAL  CHANCES 

w.  MILES  RYAN,  formerly  in  charge  of 
all  food  can  sales  of  the  Owens-Illinois 
Can  Company,  has  been  appointed 
assistant  to  Clay  B.  Nichols,  packers’ 
cans  sales  manager  of  the  Central  Divi¬ 
sion,  Continental  Can  Company,  accord¬ 
ing  to  W.  H.  Funderburg,  vice-president 
in  charge  of  sales.  Mr.  Ryan  is  now 
located  in  the  company’s  Chicago  office. 

JAMES  F.  COLE,  formerly  assi.stant 
packers’  cans  sales  manager  of  the 
Eastern  Division,  has  gone  to  Tampa  to 
serve  as  district  sales  manager  of 
packers’  cans  in  the  Florida-Georgia 
territory,  following  the  resignation  of 
C.  H.  Sweatt,  formerly  sales  manager  of 
the  Tampa  district. 


BOWEN  JOINS  GRUFF  SALES 

F.  G.  Bowen,  formerly  connected  with 
Thomas  J.  Lipton,  Inc.,  is  now  associated 
with  Alexander  Gruff  Sales  Company, 
New  York  City  food  brokers,  in  charge 
of  the  dehydrated  food  department. 


KNUTSON  ANNIVERSARY 

John  O.  Knutson  Company,  Sioux  City, 
Iowa,  this  year  celebrates  35  years  in 
the  food  brokerage  business.  The  year 
also  commemorates  the  15th  anniver.sary 
of  the  formation  of  the  Knutson  Brokei’- 
age  Company  at  Omaha,  Nebraska,  and 
10  years  of  the  John  O.  Knut.son  Com¬ 
pany  at  Sioux  Falls,  South  Dakota. 


DAVIS  SUCCEEDS  VINSON 

William  H.  Davis,  Chairman  of  the 
War  Labor  Board,  has  been  appointed 
to  succeed  Fred  M.  Vinson  as  Director 
of  the  Office  of  Economic  Stabilization. 
Vice-Chairman  George  W.  Taylor  of  the 
War  Labor  Board  will  succeed  Mr.  Davis. 


MARYLAND  PACKERS  MOVE 

Maryland  Packers  have  moved  into  a 
new  and  larger  plant  at  533  W.  Conway 
Street,  Baltimore,  where  modern  equip¬ 
ment  has  been  installed  for  the  prepara¬ 
tion  and  freezing  of  strawberi-ies,  black¬ 
berries,  red  sour  cherries,  peaches,  apples 
and  other  products. 


BOLIVIAN  TIN  PRICE 

The  Foreign  Economic  Administration 
has  announced  that  the  price  to  be  paid 
for  Bolivian  tin  during  the  remainder  of 
the  basic  time  agreement  between  Bolivia 
and  the  United  States  will  be  increased 
from  60c  to  63*/^c,  effective  from  Decem¬ 
ber  19,  1944,  to  June  30,  1945. 


NEW  NCA  MEMBERS 

The  following  firms  have  been  ad¬ 
mitted  to  membership  of  the  National 
Canners  Association  since  February  24, 
1945:  Arcadia  Canning  Company,  Ar¬ 
cadia,  Indiana;  W.  F.  Assau  Canning 
Company,  Baltimore,  Maryland;  Chicago 
Food  Products  Company,  Chicago,  Illi¬ 
nois;  Clarksville  Canning  Company, 
Clarksville,  Iowa;  Copalis  Canning  Co., 
Copalis  Beach,  Washington;  Delta  Can¬ 
ning  Company,  Raymondville,  Texas; 
Easterlin  Packing  Company,  Anderson- 
ville,  Georgia;  Hougland  Packing  Com¬ 
pany,  Inc.,  Franklin,  Indiana;  Leisure 
Packing  Company,  Elwood,  Indiana;  The 
School  of  the  Ozarks,  Point  Lookout, 
Missouri;  Seiter’s,  Inc.,  Post  Falls,  Idaho. 

RATION  FOOD  ALLOTMENTS  FOR 
IMPORTED  LABOR 

Persons,  such  as  farmers  or  growers 
(or  canners),  who  feed  laborers  brought 
into  the  United  States  by  a  Government 
agency,  may  apply  for  allotments  of  ra¬ 
tioned  foods  for  these  workers,  the  Office 
of  Price  Administration  has  announced. 
This  provision,  effective  March  15,  1945, 
is  made  because  War  Ration  Book  Four 
can  no  longer  be  issued  to  these  workers, 
OPA  said. 

As  in  the  case  of  institutional  users, 
allotments  made  under  this  amendment 
will  be  limited  to  a  period  of  approxi¬ 
mately  two  months.  If  the  imported 
workers  are  hired  for  more  than  one 
allotment  period,  additional  applications 
may  be  made  for  each  period  the  im¬ 
ported  workers  are  employed.  Applica¬ 
tions  .should  be  made  to  the  local  War 
Price  and  Rationing  Board  in  the  area 
where  the  farm  or  ranch  on  which  the 
workers  are  employed  is  located. 

(Amendment  98  to  General  Ration 
Order  No.  5 — Food  Rationing  for  Insti¬ 
tutional  Users — effective  March  15, 1945.) 


McCORMICK  GETS  FOURTH 

The  fourth  Army-Navy  “E”  Award 
was  officially  pre.sented  March  14  to  em¬ 
ployes  of  McCormick  &  Company,  Balti¬ 
more  spice  and  flavoring  extract  manu¬ 
facturers,  in  recognition  of  the  com¬ 
pany’s  continued  excellence  in  war 
production. 

NEW  FMC  CATALOG 

Food  Machinery  Corporation  has  just 
brought  out  its  latest  general  catalog 
No.  700,  containing  248  pages,  covering 
the  complete  FMC  line  of  all  types  of 
canning  machinery  and  showing  many 
new  and  improved  models.  For  the  first 
time  the  catalog  includes  the  FMC-Kyler 
Labeling  and  Boxing  Machine  line,  re¬ 
cently  taken  over  by  Food  Machinery 
Corporation.  Another  innovation  of  this 
new  catalog  is  the  inclusion  of  a  number 
of  pages  showing  representative  flow 
charts  and  lay-out  diagrams  for  corn, 
pea,  bean  and  tomato  canning  operations. 
Copies  of  the  catalog  may  be  obtained 
by  writing  the  corporation  direct  at 
Hoopeston,  Illinois. 

SOLDIER  BUYS  CANNERY 

The  plant  of  the  Hobbs  Manufacturing 
Company  near  Denton,  Maryland,  sold  at 
auction  on  Tuesday,  March  6,  was  bought 
by  Corporal  John  W.  Logan  now  sta¬ 
tioned  at  Jackson,  Mississippi.  The 
plant  is  equipped  for  packing  No.  10 
tomatoes. 

STOKELY  PLANT  OPERATING 

The  Cumberland,  Wisconsin,  plant  of 
Stokely  Foods,  Inc.,  closed  since  last  sea¬ 
son’s  bean  pack,  will  resume  operations 
canning  potatoes  for  the  War  Food  Ad¬ 
ministration. 

ENTERS  CANNING  BUSINESS 

O.  S.  Ram.sey,  Manager  and  Director 
of  the  Smith  Canning  Company,  Pendle¬ 
ton,  Oregon,  has  resigned  to  establish  his 
own  canning  and  quick  freezing  business 
at  Pendleton. 

CANNED  FOOD  REPORT 
AVAILABLE 

An  analysis  of  the  production  and 
wholesale  di.stribution  of  the  fruit  and 
vegetable  canning  industry  has  just  been 
completed  by  the  Bureau  of  Foreign  & 
Domestic  Commerce  in  cooperation  with 
the  Business  Division,  Bureau  of  the 
Census,  and  Processed  Foods  Branch, 
Food  Rationing  Division  of  the  Office  of 
Price  Administration.  The  report  con¬ 
tains  data  for  1934-35  to  estimates  for 
1945-46  for  each  canned  fruit  and  vege¬ 
table  product  showing  stocks,  production, 
and  war  service  and  civilian  shipments 
of  packers,  wholesale  distributors,  and 
chain  store  warehouses.  Copies  of  the 
report  can  be  obtained  from  the  Bureau 
of  Foreign  &  Domestic  Commerce,  Wash¬ 
ington  25,  D.  C.,  or  from  field  offices  of 
the  Department  of  Commerce. 
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LARSON  ACQUIRES  FT. 
ATKINSON  PLANT 

The  Larson  Company,  Green  Bay, 
Wisconsin,  has  acquired  the  plant  of  the 
Ft.  Atkinson  (Wis.)  Canning  Company 
and  plans  to  expand  operations  on  corn, 
peas  and  lima  beans  for  the  coming  sea¬ 
son.  T.  H.  Winter,  Assistant  Secretary 
of  the  company,  will  be  in  charge  of  the 
plant  until  a  permanent  manager  can  be 
hired. 


NEW  CRCO  CATALOG 

The  Chisholm-Ryder  Company,  Ni¬ 
agara  Falls,  New  York,  has  just  issued 
the  new  CRCO-American-New-Way  cata¬ 
log  No.  45,  illustrating  and  describing 
in  166  pages,  “the  best  of  everything  for 
the  food  processor.”  The  New- Way  Line 
of  Labeling  and  Boxing  Machinery  is 
included  for  the  first  time,  having  been 
recently  acquired  by  the  company.  Many 
new  and  improved  models  of  equipment 
are  also  illustrated.  Copy  of  the  catalog 
may  be  had  by  addressing  the  company 
at  Niagara  Falls,  New  York. 

CANNING  SOUTHERN  KRAUT 

The  Green  Springs  (Ohio)  plant  of 
the  Fremont  Kraut  Company,  Fremont, 
Ohio,  is  being  reopened  for  processing 
kraut  from  Florida  cabbage.  It  is  the 
earliest  date  that  the  pack  has  gotten 
under  way. 

STAFFORD  BUYS  LONGWOODS 
PLANT 

J.  Dawson  Stafford,  Easton,  Maryland, 
who  has  been  active  as  a  partner  of  the 
Milton  Canning  Company,  Milton,  Dela¬ 
ware,  has  bought  the  tomato  canning 
factory  previously  operated  as  the  Long- 
woods  Canning  Corporation  at  Long- 
woods,  .Maryland.  The  plant  is  equipped 
for  packing  No.  2’s. 

VITAMIN  C  KEEPS  FRUIT  FROM 
DISCOLORING 

When  the  flesh  of  a  peach  turns  brown 
it  is  the  result  of  a  chemical  change 
caused  by  oxygen  in  the  air.  This  has 
proved  a  difficulty  in  handling  some  forms 
of  peach,  products.  In  canned  peaches, 
^ugar  sirup  protects  the  fruit  from 
oxygen,  but  in  dried  and  some  frozen 
poach  products  oxygen  acts  unless  the 
fruit  is  ;  reated  with  heat  or  a  chemical 
to  previ  nt  the  oxidation.  Recent  re¬ 
search  has  developed  a  new  approach — 
addition  to  the  product  of  an  exactly 
measured  quantity  of  one  of  the  class  of 
chemicals  known  as  anti-oxidants.  Scien¬ 
tist  at  tlie  Western  Regional  Laboratory 
of  the  USD  A  say  that  anti-oxidants  have 
used  mainly  with  peaches  so  far, 
out  that  they  are  likely  to  be  used  with 
other  fruits  that  discolor  when  exposed 
to  oxygen — nectarines,  apricots,  sweet 
oherries,  plums  and  prunes. 


NOTED  PEA  DEVELOPER  RETIRES 

Prof.  E.  J.  Delwiche,  University  of 
Wisconsin  agronomist  widely  known  for 
his  developments  in  canning  peas,  has 
retired  from  the  College  of  Agriculture 
experiment  staff  after  nearly  40  years  of 
service.  He  reached  the  university’s  re¬ 
tirement  age  of  70  about  a  year  ago,  but 
continued  on  at  the  request  of  regents 
because  of  wartime  conditions.  He  will 
still  retain  his  connection  with  the  uni¬ 
versity  and  will  work  at  his  own  dis¬ 
cretion. 

Outstanding  among  his  experiments  in 
cross-breeding  of  peas  and  other  vege¬ 
tables  was  developing  of  the  wilt-resis¬ 
tant  canning  pea,  which,  it  is  claimed, 
saved  Wisconsin’s  pea  canning  industry, 
threatened  with  extinction  by  the  alarm¬ 
ing  increase  in  the  wilt  disease  about  20 
years  ago. 

While  his  work  has  been  of  particular 
benefit  to  nothern  Wisconsin  agriculture, 
a  survey  made  several  years  ago  revealed 
that  more  than  71  per  cent  of  all  canned 
peas  grown  in  Wisconsin  were  derived 
from  strains  developed  and  made  avail¬ 
able  by  Delwiche  to  the  canning  industry 
of  the  State.  Peas  developed  by  him  also 
are  grown  in  New  York  and  all  other 
States  where  canning  enterprises  are 
major  industries. 

JOINS  TRI-VALLEY 

Ziegler  Bare,  formerly  sales  manager 
for  the  Santa  Clara  Packing  Co.,  San 
Jose,  has  been  named  assistant  sales 
manager  of  the  Tri-Valley  Packing  Asso¬ 
ciation,  succeeding  Roy  Houston. 

In  his  new  post,  Mr.  Bare  will  work 
directly  under  Dwight  Paulhamus,  sales 
manager  for  Tri-Valley. 

WELL  NAMED 

Scientists  at  the  University  of  Cali¬ 
fornia  have  developed  an  apparatus  to 
test  spoilage  and  freshness  of  fish,  meat, 
fruits  and  vegetables,  and  have  dubbed 
it  “The  Stinkometer.” 


HEADS  CANNER  COMMITTEE 

Walter  Boos  of  Cleveland  has  been 
appointed  chairman  of  the  Canners’  and 
Distributors’  Conference  Committee  of 
the  National  Food  Brokers’  Association 
for  1945.  Serving  with  Mr.  Boos  on  this 
committee  are  Frank  Hockensmith,  Den¬ 
ver;  Jarrette  Law,  Oklahoma  City; 
George  T.  Neilson,  Boston,  and  Wilbur 
R.  Orr,  Danville,  Ill. 

Chairmen  of  other  committees  ap¬ 
pointed  by  the  brokers’  association  dur¬ 
ing  the  week  are  as  follows: 

Arbitration — George  T.  Neilson,  Bos¬ 
ton. 

Ethics — John  Houck,  New  York. 

Grocery  Manufacturers’  Conference — 
Ralph  Davies,  Cincinnati. 

Membership — J.  O.  Crawford,  Los 
Angeles. 

Resolutions — Paul  Paver,  Chicago. 

Trade  Relations — Floyd  Austin,  New 
Haven. 

Finance — Luman  R.  Wing,  Chicago. 

Local  Clubs  and  Organizations — E.  W. 
Peterson,  Detroit. 


>  TO  CAN  FRESH  FISH 

A.  R.  Kleinschmidt,  who  has  developed 
a  method  for  canning  fresh  water  fish, 
has  formed  the  Land  Of  Lakes  Canning 
Company  at  Mankato,  Minnesota,  for 
packing  of  the  product,  which  he  believes 
will  find  a  ready  market. 


CANCO’S'  MR.  STURDY  SPEAKS 

March  19 — Columbus,  Ohio,  Rotary 
Club. 

March  21 — Clearfield,  Pa.,  Senior  High 
School. 

March  21 — Clearfield,  Pa.,  Combined 
meeting  Chamber  of  Commerce,  Rotary, 
Kiwanis  and  Lions  Clubs. 


PACK  OF 

GREEN  AND 

WAX  BEANS 

March  7, 

1945. 

Compiled  by  NCA»  Division 

of  Statistics 

The  report  of  the  1944  pack  of  srreen  and  wax  beans  is  a  summary 

of  all  canners  who  are 

known  to  have  packed  beans  durinK  1944.  The  finures  in  the  table 

are  in  terms 

of  actual 

cases.  The  1944  pack  on  the  basis 

of  24/2’s  was  green 

beans  16,645,081  ;  wax  beans 

1,551.413; 

total  Kreen  and  wax  18,196,494. 

1943  Pack 

1944  Pack 

Green 

Wax 

Green 

Wax 

.  247,890 

494,528 

246.706 

314,111 

New  York  . 

.  1,433,111 

629,040 

1,324.068 

489,329 

Maryland  and  Delaware . 

.  3,712,292 

73,.377 

.3,104.262 

37,268 

Pennsylvania  . 

.  546,512 

164,106 

436,426 

86,734 

.  117,976 

5,973 

84.947 

2,111 

Michigan  . 

.  622,182 

246,624 

471,386 

166,058 

.  1,280,619 

391,002 

923.457 

299.356 

.  73.737 

28,258 

40,405 

9.043 

.  560,271 

859 

714,948 

.  1,818,996 

1,690,071 

1,113 

.  1,025,400 

1,011,358 

.  300,314 

53,569 

259,915 

37,460 

Utah  and  Idaho . 

.  183,346 

15,280 

140,159 

11. .320 

.  581,810 

7.540 

397,902 

4,976 

.  2,012,461 

18.003 

1,9.57,191 

.5..506 

.  579,483 

524.409 

.  3,620,146 

21,903 

1,490,782 

15,527 

.  _ 

TOTAL  . 

.  18,716,546 

2,150,062 

14,818,392 

1,478,912 
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CANNING  INDUSTRY  PROPECTS  IN  1945 


An  Analysis  of  the  Production  and  Wholesale  Distribution  of  Canned  Fruits  and  Vegetables 
Higher  45-46  production  will  not  fulfill  needs  even  in  event  of  early  war  end. 


This  is  a  crucial  production  year  for 
canned  fruits  and  vegetables.  Our  needs 
for  such  products  are  greatei'  than  ever 
while  at  the  same  time  more  men  and 
women  needed  for  their  services  in  pick¬ 
ing  and  packing  have  gone  into  the 
armed  forces  or  war  plants. 

WORKING  AGAINST  ODDS 
During  the  past  3  or  4  years  the  fruit 
and  vegetable  canning  industry  has 
maintained  production  at  about  385  mil¬ 
lion  cases  each  year — an  increase  of  more 
than  one-third  over  the  average  of  the 
preceding  5  years.  And  all  this  has  been 
done  in  spite  of  increasing  difficulties. 

Shipments  by  canners  for  both  war 
services  and  export,  increasing  from  36 
million  cases  in  the  15)41-42  season,  will 
reach  an  estimated  150  million  cases  in 
the  current  15)44-45  season.  It  is  ex¬ 
pected  that  during  th#  next  packing  sea¬ 
son  war  service  needs  will  rise  still 
further  to  165  million  or  more  cases  of 
all  canned  fruits  and  vegetables  com¬ 
bined.  This  would  be  about  42  per  cent 
of  the  maximum  production  anticipated 
for  the  same  period. 

The  general  canned  fruit  and  vege¬ 
table  products  included  in  these  esti¬ 
mates  are  shown  in  table  1. 


Table  1. — Exports  aud  Pnvkern'  Ship¬ 
ments  to  Goi'ernment  Agencies  for 
U'or  Services 

I  Millions  of  cases.  Basis:  Fruits  24  No.  2)2  cans; 
all  other  24  No.  2  cans] 


6-year 

annual 

aver¬ 

age 

li)36-37  Estimate 


to 

Product  1940-41 

1941- 

42 

1942- 

43 

1943- 

44 

1944- 

4.5 

1945- 

46 

Fruit.s  . 

h.H 

9.1 

20.4 

17.4 

34.5 

34.4 

Fruit  &  veKC- 

table  juices 

2.3 

6.6 

IS.S 

26.4 

41.7 

38.2 

Seasonal 

vetretables. 

1.9 

14.9 

55.0 

36.6 

60.7 

71.5 

Nonseasonal 

veKetables' 

1.2 

5.7 

14.9 

11.2 

12.5 

20.3 

Baby  foods* 

.1 

.2 

.2 

Total  . 

11.2 

36.3 

109.2 

91.6 

149.6 

164.6 

'Includes  tomato  products,  soups,  and  specialties. 


•Exports  not  reported  separately  in  official 
statistics. 

Source:  Prepared  by  Foodstuffs  Unit  from  vari¬ 
ous  official  sources. 


Total  shipments  of  canned  fruit  and 
vegetable  products  to  civilians  by  pack¬ 
ers,  wholesale  distributors  and  chain 
store  warehouses  increased  from  a  pre¬ 
war  annual  average  (5-year)  of  274  mil¬ 
lion  cases  to  336  million  cases  in  1941-42. 
Thereafter,  because  of  restrictions  on 
supplies,  shipments  dropped  each  year, 
reaching  a  low  in  the  current  1944-45 
season  of  257  million  cases.  Civilian 
demand,  if  supplies  were  available, 
would  probably  have  equaled  if  not  ex¬ 
ceeded  the  1941-42  record  year. 


By  E.  P.  Hawk 

Foodstuffs  Unit,  Bureau  of  Foreign  and 
Domestic  Commerce 

In  “Domestic  Commerce,"  March,  1945 


CURRENT  POSITION 

Civilian  shipments  will  havp  to  aver¬ 
age  one-fifth  less  from  December  1,  1944, 
to  the  end  of  the  1944-45  season  (6-12 
months  later  for  most  individual  canned 
fruit  and  vegetable  products)"  than  their 
shipments  during  the  comparable  period 
a  year  earlier. 

Monthly  civilian  shipments  by  packers 
and  wholesale  distributors  (including 
chain  store  warehouses)  during  the  past 
3  calendar  years  have  averaged  as  fol¬ 
lows  (in  millions  of  cases):  1942,  28.3; 
1943,  21.6;  1944,  23.9.  It  is  estimated 
that  in  the  calendar  year  1945,  civilian 
shipments  will  range  from  19.5  to  20  mil¬ 
lion  cases  per  month.  The  movement 
for  civilian  use  during  the  first  half  of 
1945  will  probably  average  about  19.5 
million  cases  per  month.  Thereafter, 
as  new  1945-46  supplies  become  avail¬ 
able,  the  average  may  exceed  20  million 
cases  per  month,  according  to  current 
indications  of  supplies  and  requirements. 
For  all  of  the  1945-46  12-month  market¬ 
ing  period  (ending  after  mid-1946)  a  20 
million  case  per  month  average  is  indi¬ 
cated. 

MAY  BE  A  DECLINE 

Prospects  for  the  1945-46  season  now 
point  to  a  further  6  per  cent  decline  to 
242  million  cases,  or  nearly  100  million 
below  probable  current  demand.  Ship¬ 
ments  by  these  producers  and  whole¬ 
sale  distributors  represent  all  civilian 
shipments  to  retail  stores,  direct  to  con¬ 
sumers,  and  to  institutional  and  indus¬ 
trial  outlets  (such  as  hotels,  restaurants, 
and  jam  and  jelly  manufacturers)  and 
thus  are  the  nearest  available  measure 
to  actual  civilian  consumption. 

Prospective  shipments  of  these  prod¬ 
ucts  in  comparison  with  actual  ship¬ 
ments  of  earlier  years  are  shown  in 
table  2: 

EFFECT  OF  EARLY  WAR  ENDING 

The  question  arises  as  toi  how  an  early 
victory  in  Europe  might  affect  these 
forecasts  which  include  Army  needs  esti- 
,  mated  far  in  advance.  The  answer  is 
simple.  Total  production  of  commercially 
canned  fruits  and  vegetables  in  1945-46 
cannot  possibly  be  expected  to  cover  both 
civilian  demand  and  needs  of  the  war 
services,  even  though  it  might  later  be 
pos.sible  to  scale  the  latter  down.  Civilian 
needs  alone,  including  rebuilding  stocks 


to  normal  levels,  could  absorb  the  total 
anticipated  output  this  year. 

There  are  indications  from  the  Army, 
which  handles  most  procurement  for  the 
war  agencies,  that  war  service  lequire- 
nients  may  in  fact  increase  for  a  time 
after  V-E  day.  It  is  pointed  out  that 
current  Government  stocks  are  at  about 
the  level  actually  required  to  maintain 
a  steady  flow  of  goods  to  consuming 
points.  Another  factor  is  that  whereas 
troops  in  the  front  line  areas  must  sub¬ 
sist  generally  on  battle  rations,  which 
provide  a  nourishing  but  not  varied  fare, 
they  are  fed  normal  types  of  foods  at 
the  eai-liest  opjiortunity.  Cessation  of 
warfare  would  permit  replacement  of 
battle  rations  with  large  quantities  of 
canned  fruits  and  vegetables.  A  third 
major  factor  is  the  increase  in  .scale  of 
Pacific  warfare  which  would  increase  the 
demand  for  these  products  in  that  area. 
Not  until  final  victory  is  any  real  hope 
held  out  for  substantial  curtailment  of 
war  service  requirements,  which  even 
then  might  remain  sizable. 


Table  2. — Shipments  to  Civilians  by 
Packers,  Wholesale  Distributors  and 
Chain  Store  Warehouses 

I  Millions  of  ca.ses.  Basis:  Fruits  24  No.  2’i  cans; 
all  other  24  No.  2  cans] 


5-year 

annual 

aver- 

apre 

Estimate 


to 

Product  1940-41 

1941- 

42 

1942- 

43 

1943- 

44 

1944- 

45 

1945. 

46 

Fruits .  42.7 

48.1 

48.2 

33.7 

26.7 

23.9 

Fruit  &  veKe- 

table  juices  40.5 

.56.8 

56.5 

57,5 

47.1 

53.1 

Seasonal 

veitetables  101.2 

124.4 

120.3 

109.3 

63.5  i 

Nonseasonal 

vejretables'  88.2 

103.5 

81.0 

65.8 

88.5 

88.5 

Baby  foods....  1.8 

3.2 

5.6 

6.7 

9.7 

12.9 

Total . 274.4 

336.0 

311.6 

273.0 

257.8  241.9  | 

'Includes  tomato  products,  specialties,  and  soups. 
Source:  Prepared  hy  FmxIstutTs  Unit  from 
various  official  sources. 


CIVILIAN  SUPPLIES  DECLINING 
There  are  two  basic  reasons  why 
civilian  consumer,  retailer,  wholesaler, 
and  producer  are  subjected  to  consider¬ 
able  extra  accounting  work  in  computing 
blue  points  for  rationing  purposes.  First, 
because  of  large  war  service  require¬ 
ments.  Second,  because  the  ctinning  in¬ 
dustry,  although  producing  at  about 
capacity  under  wartime  conditions  of 
labor,  equipment,  and  materials  sup¬ 
plies,  cannot  produce  enough  to  meet  all 
demands. 

Not  of  least  importance  on  the  demand 
side  of  the  ledger  is  the  larger  amount 
of  money  available  in  consumers’  hands 
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We  present  -  -  - 

THE  McLAUCHLAN  SPLITTER 

for 

Freestone  Peaches 


Freestone 

Peaches 


Freestone 

Peaches 


“Monarch”  Freestone  Peach 
Splitter  and  Fitter  (patented) 

INCREASE  PRODUCTION 

by  using  the 

"Monarch"  Patented  Freestone  Peach  Splitter  and  Pitter 

1.  Increased  production  up  to  300% 

2.  Gives  uniform  halves  with  true  cut 

3.  Operators  become  skilled  in  a  few  days 

4.  Easy  to  operate 

5.  Low  material  cost  and  maintenance 

6.  Users  report  large  savings 

7.  Equipped  with  Stainless  Steel  Knives 

For  Complete  Information,  Write 

A.  K.  ROBINS  &  COMPANY,  INC, 

BALTIMORE,  2.  MARYLAND 

Manufacturers  of  a  general  line  of  canning  machinery 

A.  B.  McLauchlan  Co.,  Salem,  Oregon — Patentees 
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WASTE  DISPOSAL  STUDIES 


From  the  Annual  Report  of  National  Canneis  Association,  Research 
Laboratories,  Washington,  D.  C.,  January,  1945 


generally.  Rising  prices  normally  achieve 
a  balance  in  supply  and  demand  by  re¬ 
moving  lower-income  consumers  from  the 
ranks  of  purchasers  and  by  curtailing 
amounts  purchased  by  others.  Price 
controls  pievent  this  law  of  supply  and 
demand  from  working  and  as  a  result 
of  demands  exceeding  supply  rationing 
has  to  take  over  the  function  of  com¬ 
pensating  for  the  shortage. 

LIVING  ON  OUR  PRINCIPAL 

During  the  war  years  civilian  con¬ 
sumers  not  only  have  been  using  up 
their  current  income  (production)  of 
canned  fruits  and  vegetables  but  also 
have  been  drawing  upon  their  capital 
(stocks).  As  a  result  they  have  just 
about  reached  rock  bottom  so  far  as  be¬ 
ing  able  to  draw  out  any  more  capital 
without  immediately  replacing  it,  and 
from  now  on  will  have  to  live  within 
their  current  income  or  go  out  of 
business. 

Before  the  war,  canners  and  wholesale 
distributors  (including  chain-store  ware¬ 
houses)  ended  their  marketing  year  and 
entered  the  new  seasonal  production 
period  with  carry-over  stocks  averaging 
109  million  cases,  equivalent,  roughly,  to 
5-months’  supply.  This  amount  has  been 
reduced  each  year  since  1942-43  until  at 
the  end  of  the  current  season  (around 
mid-1945  or  later),  total  civilian  stocks 
by  the  same  holders  will  have  been  low¬ 
ered  to  an  estimated  38  million  (^ses,  or 
to  only  about  one-third  of  normal. 

CHOICE  LIMITED 

At  this  stock  level  it  is  impossible  in 
many  cases  to  purchase  the  preferred 
variety  or  grade  of  canned  fruit  or  vege¬ 
table,  even  with  ration  stamps.  Further 
stock  reduction  would  aggravate  this 
situation  in  the  last  half  of  the  season. 
As  a  matter  of  fact,  even  though  in  a 
3-year  period  civilians  have  used  up  70 
million  cases  of  the  canned  foods  nor¬ 
mally  held  in  commercial  distirbuting 
pipe  lines,  demand  has  not  been  fully 
.satisfied  at  any  time. 

If  growing  conditions  are  good  in  the 
coming  season  and  maximum  yields  of 
fruits  and  vegetables  are  possible,  there 
is  little  reason  that  civilians  themselves 
cannot  provide  the  extra  push  which  may 
improve  the  situation  in  regard  to  sup¬ 
plies  of  canned  fruits  and  vegetables. 
People  who  live  near  canning  centers 
may  pitch  in  and  help  when  the  call  goes 
out  for  extra  labor  at  planting  or  har¬ 
vesting  and  canning  time.  Manpower 
shortage  is  still  the  big  hurdle  in  the 
commercial  canning  industry. 

The  growing  of  victory  gardens  and 
household  canning  is  being  encouraged 
throughout  all  rural  and  suburban  areas 
of  the  country.  After  more  than  3  years 
of  war  drain  on  supplies  and  stocks  of 
canned  foods,  a  home-canning  program 
may  no  longer  be  considered  a  hobby — 
it  is  an  obvious  necessity.  It  is  good  in¬ 
surance  on  the  family’s  provisions  in  the 
winter  season  and  it  means  just  that 
much  less  pull  on  the  over-all  commercial 
supply,  which  at  best  cannot  meet 
demand. 


During  the  past  year,  observations 
were  made  on  a  number  of  cannery 
operated  impounding  lagoons  treated 
with  nitrate  of  soda  to  control  odor. 
Most  of  these  lagoons  which  had  been 
in  operation  for  several  years  performed 
in  a  satisfactory  manner.  A  few,  how¬ 
ever,  developed  some  objectionable  odors 
which  persisted  for  several  days.  In¬ 
vestigations  showed  that  odor  develop¬ 
ment  resulted  as  a  consequence  of  failure 
to  appreciate  that  the  recommended 
nitrate  dosages  represented  the  minimum 
treatment  which  would  prevent  objection¬ 
able  odors  and  that  any  circumstance 
which  tends  to  increase  the  dosage  re¬ 
quirements  must  be  met  by  the  addition 
of  more  nitrate. 

The  addition  of  pea  or  corn  stack  juice 
to  a  lagoon  immediately  produces  a  con¬ 
dition  of  undertreatment.  The  addition 
of  sufficient  nitrate  of  soda  to  suppress 
odor  from  stack  juice  is  economically 
impractical.  This  and  other  considera¬ 
tions  indicate  that  stack  juice  should 
never  be  added  to  nitrate  treated  lagoons. 
Nitrate  dosages  have  been  given  in  terms 
of  cases  of  No.  2  cans  packed.  In  several 
instances  where  odor  developed  large 
quantities  of  No.  lO’s  were  packed  with¬ 
out  increasing  the  nitrate  dosage  in  pro¬ 
portion  to  the  relative  weight  of  peas  in 
a  case  of  No.  10  cans  compared  to  a  case 
of  No.  2  cans.  Still  another  cause  of 
undertreatment  resulted  from  the  use  of 
munition  by-product  nitrate  of  soda  con¬ 
taining  about  10  per  cent  less  sodium 
nitrate  than  the  usual  commercial  prod¬ 
uct.  One  case  of  unsatisfactory  treat¬ 
ment  was  traced  to  the  failure  of  adding 
the  nitrate  during  the  first  few  days  of 
canning.  It  is  necessary  that  treatment 
be  applied  every  day  that  wastes  are  dis¬ 
charged  to  the  lagoon.  Entirely  satis¬ 
factory  results  cannot  be  obtained  by 
making  up  the  required  dosage  at  a  later 
date. 

It  is  reasonable  to  presume  that  a 
luxurious  growth  of  weeds  present  in 
lagoons  will  decompose  when  covered 
with  waste.  Such  plant  material  during 
decomposition  will  create  an  oxygen  de¬ 
mand  and  reduce  the  amount  of  nitrate 
available  for  action  on  the  cannery 
waste.  Partially  submerged  weeds  along 
banks  offer  quiescent  areas  for  mosquito 
breeding. 

AERATION  PROMISING 

Preliminary  tests  were  made  on  the 
possibility  of  aerating  cannery  wastes 
prior  to  discharge  to  a  lagoon.  Aeration 
may  accomplish  the  same  objective  as 
the  addition  of  nitrate  of  soda  and  would 
afford  a  more  positive  method  of  treat¬ 
ment.  During  aeration  of  pea  waste  a 
substantial  reduction  of  organic  matter 
was  obtained,  with  a  further  rapid  and 


odorless  reduction  on  impounding  the 
aerated  waste.  Similar  success  was  not 
obtained  with  corn  waste  owing  to  the 
slow  decomposition  of  starch.  The  en¬ 
couraging  results  with  pea  waste  suggest 
the  desirability  of  further  investigation, 
particularly  with  starchy  wa.stes. 

The  discharge  of  caustic  soda  (sodium 
hydroxide)  from  lye  peeling  operations 
has  resulted  in  several  claims  for  dam¬ 
ages  to  fish  life.  An  experimental  in¬ 
vestigation  was  made  on  the  lethality  of 
sodium  hydroxide,  calcium  hydroxide, 
sodium  carbonate,  ferrous  sulfate,  alumi¬ 
num  sulfate  (alum),  and  sodium  nitrate 
to  three  species  of  fish.  These  chemicals 
find  use  in  canning  operations  for  waste 
treatment  and  also  in  the  case  of  sodium 
hydroxide  for  lye  peeling.  The  results 
are  summarized  in  the  following  table 
showing  the  lethality  of  various  chem¬ 
icals  to  fish:  . 


Concentration  Survival 


Chemical 

in  parts 
per  million 

Resultant 

pH 

after 

7  days 

Sodium  hydroxide 

50 

10.4 

yes 

100 

10.9 

no 

Calcium  hydroxide 

60 

10.6 

yes 

100 

11.1 

no 

Sodium  citrbunate 

100 

9.7 

yes 

200 

10.1 

no 

Ferrous  sulfate 

50 

6.6 

yes 

100 

6.4 

no 

Alum 

100 

5.6 

yes 

Sodium  nitrate 

1000 

7.3 

yes 

2000 

7.3 

no 

It  will  ‘be  noted  that  in  no  case  was  50 
parts  per  million  fatal.  The  conditions 
of  these  tests  were  very  severe,  since  the 
chemical  concentrations  were  maintained 
throughout  the  test  by  the  continuous 
addition  of  fresh  chemical  solutions.  | 
Under  actual  canning  operations  the  j 
continuous  discharge  of  chemicals  in  the  ! 
above  concentrations  would  not  be  main-  i 
tained  over  a  period  of  days.  Further-  j 
more,  the  concentration  of  ferrous  sul-  ■ 
fate,  alum  or  sodium  nitrate  in  any  final  j 
cannery  discharge  would  be  but  a  small  i 
fraction  of  the  above  amounts.  Sodium 
and  calcium  hydroxides  readily  combine 
with  carbon  dioxide,  resulting  in  a  re¬ 
duced  lethality  of  these  substances.  This 
was  demonstrated  experimentally.  Cal¬ 
cium  hydroxide,  for  example,  was  fatal 
to  all  fish  within  three  to  five  hours  when 
the  concentration  was  maintained  at  100 
parts  per  million.  However,  when  fish 
were  placed  in  a  solution  having  the 
same  initial  concentration  but  with  no 
effort  made  to  maintain  this  concentra¬ 
tion,  none  of  the  fish  died  after  7  days 
exposure.  The  initial  pH  of  11.1  dropped 
to  a  normal  pH  of  7.5  within  24  hours. 
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■  A  PLANT  /tfei&iiufittiht  PROGRAM 


PEA 

HUIUNC 

EQUIPMENT 


Users  of  Hamachek  Ideal 
Viners  and  Hulling  Equip¬ 
ment  are  fortunate. 

During  the  emergency 
they  have  equipment  that 
permits  the  threshing  of 
green  peas  and  beans  more 
efficiently  and  to  improve  * 
the  quality  of  their  pack. 

They  know  that  the  spe¬ 
cial  and  exclusive  features 
of  our  equipment  will  help 
them  considerably  in 
meeting  the  competitive 
conditions  of  tomorrow. 


PLAN  TODAY  FOR  TOMORROW 

The  best  post-war  planning  you  can  do  is  to  start 
your  plant  modernization  program  today.  By  install¬ 
ing  improved  machinery  and  equipment  now,  you 
will  open  up  bottlenecks  and  gear  all  processes  to 
the  uniform  maximum  speed  which  will  enable  you 
to  meet  today’s  tremendous  peak  demands,  and  will 
help  prepare  your  plant  for  high  quality,  low  cost 
canning  for  the  future. 


FMC  CONTINUOUS  VEGETABLE  PEELER 

Continuous  vegetable  peelers  in  your  line  insure  a 
greater  yield  per  ton  and  a  better  product  to  the  con¬ 
sumer  without  the  excessive  waste  so  often  associated 
with  abrasive  peelers.  This  improved  machine  is  de¬ 
signed  to  peel  various  vegetables  about  three  times 
faster  than  former  machines,  yet  its  uniform  peeling 
preserves  the  original  shape  of  the  vegetable.  Peeling 
and  trimming  costs  are  greatly  reduced. 

The  average  normal  capacity  is  about  two  tons  per 
hour,  with  slight  variations  depending  on  the  type 
of  vegetable,  method  of  steaming  or  blanching,  etc. 
Use  of  the  FMC  continuous  vegetable  peeler  will 
enable  you  to  show  a  measurable  increase  of  profit 
at  the  end  of  the  season’s  run. 


fc  E%tiblishtd  7880  •  Incorporated  1924 


NEW  FMC  CATALOG  shows 
the  most  complete  line  of  canning 
machinery  on  the  market  for  corn, 
beans,  peas,  tomatoes,  fruits,  etc. 


FOOD  MACHINERY  CORPORATION 


Sprague-Sells  Division 


Hoopeston,  Illinois 
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HOW  GOODS  ARE  PASSED  OUT  TODAY 

An  intimate  view  of  "Merchandising?" — How  frozen  foods  are  presented — A  sturdy  in  com- 
parison  (and  a  lesson) — By  BETTER  PROFITS 


It  is  not  necessary  to  state  that  sales 
effort  is  not  needed  at  present  in  con¬ 
nection  with  any  offering  of  known 
foods  having  anything  approaching  a 
medium  or  higher  caloric  value  as  food. 
Pork  and  beans  in  cans,  for  instance. 
In  the  instance  of  these,  it  is  also  under¬ 
stood  that  after  the  present  manufac¬ 
tured  supply  is  gone,  and  that  seemingly 
will  be  in  about  three  months  from  pres¬ 
ent  indications,  no  one  knows  how  long 
it  will  be  before  further  supplies  will  be 
available  in  abundance.  At  the  same 
time  we  know  that  frozen  spinach  and 
frozen  mixed  vegetables  have  been  miss¬ 
ing  for  some  time  and  that  the  supply  is 
also  short  as  far  as  the  overall  picture 
is  concerned.  Let’s  see  how  the  various 
commodities  have  been  handled  lately 
from  a  merchandising  standpoint. 

Look  at  Blue  Beauty  Pork  and  Beans. 
The  brand  on  the  label  is  not  Blue 
Beauty,  of  course.  Nor  Van  Rasdale’s 
Pork  and  Beans  the  label  on  another  re¬ 
cently  added  to  the  stock  of  a  leading 
wholesale  grocer  who  does  not  travel 
men,  selling  only  on  account  of  mail 
orders,  those  phoned  into  the  warehouse 
and  called  for.  On  the  same  Saturday, 
in  the  same  bulletin  the  wholesaler 
offered  these  two  Pork  and  Beans  to  his 
trade  at  about  the  same  prices  for  the 
same  net  weight.  In  the  case  of  the 
Blue  Beauty  Brand  a  broker  establishing 
a  branch  office  did  sample  two  or  three 
cans  personally  to  the  office  sales  force 
and  the  offering  was  spoken  of  as  being 
tops  in  quality  inasmuch  as  the  buyer 
had  eaten  a  spoonful  or  two.  No  com¬ 
ment  was  made  in  connection  with  the 
offei'ing  of  the  Van  Rasdale  label,  the 
thought  of  the  buyer  being  that  probably 
everybody  knew  of  the  label  and  that 
any  way,  it  had  been  established  on  the 
market  for  years.  It  is  apparent  neither 
offering  to  the  buyer  was  sufficiently  im¬ 
pressive  to  cause  him  to  offer  one  at  a 
time  and  concentrate  sales  effort  on  it. 
He  simply  threw  them  both  in  the  pot 
at  the  same  time  and  let  Nature  take 
its  course.  The  Blue  Beauty  Brand  was 
mentioned  first  and  will  probably  outsell 
the  Van  Rasdale  Brand  two  to  one  or 
more,  simply  because  the  customers  will 
stock  one  heavily  and  the  other  in  the 
amount  of  a  case  or  two  or  pass  it  up 
altogether. 

The  same  distributor  handling  and 
offering  these  two  brands  of  pork  and 
beans  also  sell  Birdseye  Frozen  Foods. 
His  frozen  foods  department  was  sup¬ 
plied  with  a  stencil  already  cut  by  the 
packer.  The  stencil  art  work  was  out¬ 
standing,  instructions  from  headquarters 
were  to  notify  all  customers  of  the  addi¬ 
tion  of  frozen  spinach  and  mixed  vege¬ 
tables  to  the  line,  with  costs  per  package 
and  suggested  resale  prices.  The  notices 
were  sent  to  practically  the  same  lists  as 


received  the  offering  of  the  pork  and 
beans. 

THE  RESULTS 

Now  here  is  where  competition  for  the 
consumer’s  dollar  comes  into  play.  You’ll 
see  more  of  this  as  time  passes.  Retail 
dealers  were  simply  offered  two  brands 
of  pork  and  beans,  one  was  supported 
by  the  statement  the  offering  was  good, 
The  other  stood  on  its  known  merits 
alone.  Of  the  frozen  spinach  the  same 
wholesale  organization  said:  “We  are 
happy  to  announce  the  return  of  this 
popular  item  to  our  sticks  after  an 
absence  of  several  weeks.  To  further 
promote  consumer  interest  your  adver¬ 
tising  this  month  will  carry  two  new 
recipes  that  should  be  of  interest  to 
housewives, — Spinach  and  tomato  soup — 
and  Savory  Spinach  entree — along  with 
a  beautiful  lithographed  poster  showing 
the  dishes  prepared  and  advertising 
Spinach.’’ 

Mixed  vegetables  were  glorified  thusly: 
“Another  Birds  Eye  item  that  is  fast 
gaining  popularity!  Birds  Eye  Mixed 
Vegetables  contain  Lima  Beans,  Corn, 
Peas,  Carrots  and  Green  Beans,  Ju.st 
the  thing  for  making  soup.  Delicious 
when  creamed,  or  cooked  as  directed  on 
the  box.  With  Peas  and  Lima  Beans 
alloted  you,  suggest  Birds  Eye  Mixed 
Vegetables  to  your  customers.’’ 

SOUND  ADVICE 

Remember,  the  same  food  shortages 
exist  in  frozen  foods  as  exist  in  con¬ 
nection  with  canned  vegetables,  each  will 
be  consumed  before  you  can  say  “Jack 
Robinson.’’  Yet  the  frozen  ford  folks 
are  on  the  job,  plugging  spinach  and 
mixed  vegetables  just  as  though  no 
shortages  exist.  They  will  be  pushed, 
hundreds  of  new  cu.stomers  will  bo 
created  against  the  time  when  plentiful 
supplies  will  be  on  hand.  The  packers 
of  the  pork  and  beans  evidently  and  as 
we  know,  actually  have  no  planned  mer¬ 
chandising  program  and  probably  never 
thought  of  one.  If  they  did  the  thought 
was  dismissed  as  usual:  “Oh  well,  we 
can  .sell  all  we  can  produce,  why  do  any¬ 
thing  toward  merchandising  packs  now? 
We’ll  wait  until  competition  starts  and 
then  if  nece.ssary  we  will  get  busy.  Time 
enough  for  it  later!’’ 

That’s  one  of  the  big  trouble.^  with 
canners  as  we  see  it  today.  They  are 
content  as  always  to  wait  until  the 
apparent  need  of  merchandising  is 
nearer  and  then  they  will  do  something 
about  it!  As  for  the  present,  let  the 
product  and  its  abnormal  demand  take 
care  of  it.self.  Some  canners  are  so 
shortsighted,  no  doubt,  as  to  feel  that 
the  new  distribution  they  have  secured 
on  products  of  merit  will  provide  entrees 
to  the  shelves  of  dealers  after  the  war, 
that  consumers  by  the  thousands  will 
demand  these  products  they  have  been 


enjoying  while  all  preserved  foods  were 
scarce. 

The  fact  is  that  Minnesota  Valley  Can 
neries,  Del  Monte,  Libby  and  others  have 
continued  advertising  right  through  the 
period  since  Pearl  Harbor.  Their  sales 
forces  are  largely  intact,  in  some  cases 
have  been  augmented  somewhat.  In 
each  ca.se,  the  principal  is  ready  with 
post-war  plans  for  merchandising  that 
will  attain  the  objectives  they  have  in 
mind.  Some  canners  have  been  so  short¬ 
sighted  as  to  have  discontinued  co-opera¬ 
tive  advertising,  as  well  as  any  other 
forms  of  merchandising,  having  de¬ 
pended  on  the  abnormal  demand  to  keep 
alive  the  brands  in  which  they  are  vitally 
interested.  In  the  face  of  all  this,  can 
you  sit  idly  by  and  be  ready  to  get  your 
fair  share  of  the  business  when  all  have 
plenty?  I  do  not  think  you  can,  and  you 
will  not  feel  you  can  if  you  will  con¬ 
sider  the  matter  fairly, 

MEANS  AT  HAND 

Several  avenues  for  merchandising 
effectively  are  open  to  all  canners  right 
now.  Trade  papers,  local  newspapers, 
voluntary  co-operative  advertising  groups 
are  all  ready  to  take  your  suggested 
schedules  of  advertising,  to  say  nothing 
of  radio  stations  either  local  or  those 
having  ihterstate  coverage.  As  an  illus¬ 
tration,  a  local  packer  of  vegetable 
choplets  has  had  a  program  on  a  local 
radio  station  for  .some  time.  In  the  past 
month  I  have  personally  furnished  the 
telephone  number  of  this  packer  to  at 
least  a  dozen  retail  dealers  who  have 
been  importuned  by  customers  to  supply 
them  with  the  item. 

Here  and  there  you  will  find  students 
of  merchandising  who  sometimes  think 
that  the  co-operative  advertising  groups 
will  be  superceded  later  by  some  other 
form  of  di.stribution,  but  at  present  they 
are  with  us.  Their  advertising  columns 
are  open,  their  advertising  and  mer¬ 
chandising  support  is  yours  for  making 
the  nece.ssary  arrangements.  National 
and  local  trade  papers  are  accepting 
advertising  contracts  as  usual,  you  can 
get  a  lot  of  dealer  support  if  you  support 
their  publications. 

Frankly,  students  of  merchandising 
over  a  long  period  are  more  convinced 
than  ever  today  that  the  post-war  era 
will  see  more  aggressive  and  effectual 
merchandising  than  we  have  ever  con¬ 
tended  with.  It’s  up  to  each  one  of  us 
to  consider  the  situation  as  it  is  at  pres¬ 
ent  and  then  take  whatever  measures  are 
necessary  to  support  our  brands  right 
now.  Your  future  sales  and  profits  will 
increase  as  you  do.  Wait  until  “The 
wars  are  over’’  and  you’ll  find  a  great 
many  are  way  ahead  of  you  in  their 
efforts  to  support  their  brands.  Give 
this  matter  your  attention,  new.  and  do 
something  con.structive  about  it! 
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CAN  STOP 


PSA  ADJUSTMENT¬ 


'S.  Latest  10  Station 

N0.2- 

New  Perfection  ^ 

PEA,  BEAN  &  \ 

CORN  FILLER 

STt 

Has  TWO  seperate  Briners  over  funnels,  dis-  ^ 

pensing  HALF  of  the  brine  BEFORE  the 
peas  and  the  BALANCE  on  top  of  the  peas. 

Having  TEN  Pockets,  the  brine  has  ample 
lime  to  soak  in  the  peas  before  leaving  the 
funnels.  This  materially  increases  speed. 

New  Design  for  High  Speed. 

Large  Revolving  Hopper. 

We  also  make  a  5  pocket  Pea  and  Bean  Filler. 


OUio  adjustment' 
N0.2—/ 


-PEVOLVINC  HOPPEP 


,  CHANCE 
CPADE 


FOR  FILLING: 
PEAS,  BAKED  BEANS, 
LIMA  BEANS, 
RED  KIDNEY  BEANS, 
WHOLE  GRAIN  CORN, 
HOMINY, 
DICED  BEETS, 
DICED  CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


ATTRACTIVELY  DESIGNED 


GiMSE 


Steam  Jacketed 
Kettles 

Any  Type  or  Size 


Lithographing  Co. Inc. 

GAMSE  BUILDING.  BALTIMORE.MD. 


^  Whatever  you  may  require  in  steam 
W/  jacketed  kettles — you  can  get  from  Lang- 

senkamp.  Any  size — stationary  or  tilting 
types— equipped  with  power  agitators 
motor  driven) — built  of  copper, 
monel  or  stainless  steel.  Fabricated  by 
I  >  1  skilled  artisans  in  a  shop  that  has  a  repu- 

J  I  tation  for  building  better  kettles  for  75 

^  j  I  years.  Langsenkamp  Kettles  are  the  choice 

I  of  discriminating  canners,  preservers,  candy 

I  makers,  brewers  and  pharmaceutical  manu- 

facturers. 

•  Steam  jacketed  kettles  are  only  a  part  of  the  complete  Langsenkamp  Line  of 
Superior  Production  Units  that  supply  greater  capacity  and  dependable  service 
make  the  production  of  high  quality  products  easier,  and,  in  various  important 
ways,  reduce  the  cost  of  the  finished  product. 

F.  H.  LANGSENKAMP  CO.,  lndianapolis4  ,  Indiana 

Consult  this  Reference  Book  of  Better  Canning  Plant 
Equipment  for  Better  Production  Ideas. 


I  LANGSENKAMP //iS 

EQUIPMENT  ^  ^ 


the  canning  trade  •  March  19.  1945 


RepreMKtativei.  KING  SALES  &  ENGINEERING  CO.. 
San  Francisco;  TOM  MclAY,  P.  O.  Box  14,  Port 
Deposit,  Maryland 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Spring  Here? — Opportunity  To  Get  Peas  in 
Early — Growers  Cooperating — Labor  Supply 
More  Promising — Cut  in  Can  Supply  Would 
Be  Bad — Government  Taking  Additional 
Supplies — Consumer  Shortages  Will  Crow 
Worse — Market  News. 

SPRING — The  entire  country  feels  as  if 
spring:  had  actually  arrived,  and  not 
without  good  cause.  Teinperatui’es  all 
over  the  country  have  risen  to  as  high 
as  72  degrees,  and  in  this  immediate  sec¬ 
tion  shrubbery  is  budding,  as  are  also 
the  shade  trees,  the  ground  has  dried  out 
nicely,  retaining,  however,  an  unusually 
good  supjily  of  moisture,  and  preparation 
of  the  soil  for  jilanting  has  made  good 
progress  during  the  last  two  weeks.  It 
looks  like  a  splendid  start  on  the  big 
task  imposed  by  tte  Armed  Forces  or. 
the  canners,  who  aie  asked  to  exceed  any 
previous  record  in  the  production  of 
canned  foods.  Of  course,  so  long  as 
March  is  with  us,  in  this  section  at  least, 
almost  anything  can  happen  in  the  way 
of  adverse  weather.  But  as  a  rule  any 
such  setbacks  are  brief  and,  therefore, 
do  not  do  any  lasting  harm. 

Pea  planting  can  get  off  to  a  good  early 
start,  and  advantage  will  certainly  be 
taken  of  this. 

The  latest  Government  report  on  in¬ 
tentions  to  plant  peas  shows  an  increase 
of  12  per  cent  over  last  year,  for  a  total 
of  523,700  acres  in  all  pea  growing  and 
canning  regions,  as  compared  wdth  468,- 
700  acres  in  1944.  The  plans  now  promise 
an  increase  of  8  per  cent  over  the  record 
year’s  planting  in  1943.  If  the  pea 
growers  can  get  the  seed  into  the  gi’ound 
under  present  favorable  conditions,  any 
slip  up  in  March  weather  would  have 
little  or  no  effect,  and  we  might  be  able 
to  get  back  to  the  days  of  early  canning 
of  this  important  crop  in  this  Tri-State 
region.  We  do  not  have  to  remind  can¬ 
ners  in  Northern  and  Western  States 
that  their  season  is  later,  but,  there,  too, 
considered  from  the  point  of  view  of  im¬ 
proving  .soil  conditions,  the  prospects  for 
early  planting  are  good. 

This  same  Government  crop  report  in¬ 
dicated  that  the  spinach  acreage  for 
California  and  Texas  was  3  per  cent  less, 
but  this  reduction  is  based  on  possibility 
that  the  yield  in  ’45  will  amount  to  an 
average  of  3.22  tons  against  a  yield  in 
1944  of  3.33  tons.  The  acreage  is  there, 
and  while  in  California  particularly, 
there  is  reported  a  lack  of  sufficient  rain, 
and  it  has  been  too  cool  for  the  best 
interest  of  the  crops,  this  has  resulted  in 
holding  back  the  asparagus  pack,  as  also 
the  spinach  pack  on  the  Coast,  but  this 
may  be  corrected  in  short  order. 


The  high  hopes  of  the  canners  are 
based  on  increased  acreages,  and  which 
the  patriotic  growers  are  showing  an 
inclination  to  comply  with;  and  the  fur¬ 
ther  promise  by  the  Employment  Bureau 
of  at  least  100,000  prisoners  of  war  to 
help  out  this  year’s  packs,  as  compared 
with  a  total  of  70,000  last  year,  plus  an 
aroused  interest  on  the  part  of  the  pub¬ 
lic,  which  now  realizes  more  clearly  than 
ever  the  need  for  maximum  food  produc¬ 
tion,  the  industry,  we  say,  was  kind  of 
jarred  by  an  announcement  that  the  can 
makers  would  get  less  than  600,000  tons 
of  prime  steel  plate  in  the  second  quarter 
of  the  year  (that  just  ahead),  instead  of 
the  700,000  tons  asked  for.  The  indus¬ 
try  feels  that  this  would  not  be  sufficient 
to  produce  the  new  cans  permitted  under 
M-81,  needed  for  the  increased  packs,  and 
particularly  for  .some  packs  prohibited  in 
the  past  canning  seasons.  They  are  well 
aware  that  this  is  due  to  the  heavy  call 
on  all  steel  supplies  for  armament  pur¬ 
poses.  They  ai’e  not  complaining,  but 
they  are  hoping  that  some  means  will  be 
found  to  allow  enough  prime  steel  plate 
to  step  up  the  output  of  cans  sufficiently 
to  meet  the  armed  forces’  demands. 

This  leads  to  another  consideration, 
market  wise,  that  all  distributors  at  least 
should  realize.  Hope  seems  to  spring 
eternal  in  the  breasts  of  distributors, 
brokers  and  retailers,  that  heavy  Govern¬ 
ment  releases  of  canned  foods  will  come 
to  their  rescue  in  the  badly  depleted 
supply  market.  There  have  been  some 
such  releases  but  when  carefully  analyzed 
they  are  hardly  mone  than  the  proverbial 
drop  in  the  bucket  in  comparison  with 
what  the  market  needs  to  keep  going. 
But  on  top  of  this  these  hopeful  ones 
should  note  that  the  Government  is  even 
now  stepping  up  its  buying  of  canned 
foods  and  other  food  supplies,  forced  to 
this  by  the  increase  in  the  tempo  of  the 
campaigns  both  in  Europe  and  in  the 
Pacific.  We  are  just  about  “all-out”  in 
our  drive  now  to  conquer  our  enemies, 
but  to  do  that  a  greater  continuous 
supply  of  foods  of  all  kinds  must  be 
kept  on  their  way  to  them.  This  is  say¬ 
ing  nothing  about  the  increased  number 
now  in  these  fighting  forces,  but  all 
know  this  is  the  case,  because  nearly 
every  family  in  the  country  is  experienc¬ 
ing  the  withdrawal  of  some  of  its  mem¬ 
bers  as  they  slip  away  to  fighting  fronts, 
unannounced  however. 

There  is  entirely  too  much  hopeful 
dreaming  that  Germany  is  about  ready 
to  crack  up,  and  therefore,  that  the  end 
of  the  war  in  Europe  is  in  sight.  The 
advices  warn  them  that  even  after 
Germany  is  decisively  beaten  it  will  take 
months  before  it  will  be  possible  to  re¬ 
lease  any  great  number  of  our  fighting 
forces.  Recent  account  of  how  Germany 


has  gone  underground  with  its  great  fac¬ 
tories,  and  therefore,  has  avoided  the 
damaging  blows  of  our  air  force,  show 
that  this  end  may  not  be  as  near  as  the 
hopeful  expect.  This  time  the  job  has  to 
be  finished  to  the  last  letter.  And  they 
are  going  to  do  that.  This  means  that 
really  for  the  first  time  our  people  in 
this  country  will  feel  the  press  of  short¬ 
ages,  and  we  mean  not  shortages  in 
luxuries,  but  such  shortages  as  our  allies 
have  been  experiencing  ever  since  the 
beginning  of  the  war,  and  which  we  de¬ 
cisively  have  not  experienced.  This  will 
serve  to  make  our  entire  population  come 
to  a  full  realization  that  we  are  actually 
at  wax’,  and  under  that  feeling  they  will 
not  begrudge  a  sufficient  supply  of  foods, 
medicines  and  all  else  to  these  brave  boys 
and  girls  fighting  the  battles  for  us. 

Therefore,  we  may  expect  to  have  to 
face  a  tight  market  supply,  not  only  on 
canned  foods,  but  on  all  foods,  and  upon 
many  other  so  called  necessities  which 
under  pressure  can  be  done  without. 

THE  MARKET — We  have  said  nothing 
about  the  canned  foods  market,  nor  is 
their  much  to  be  said.  The  effort  to  in¬ 
duce  freer  re-selling  of  stocks  on  hand,  so 
as  to  more  equally  distribute  the  goods, 
has  abouf  ended,  as  re-selling  dwindles  to 
next  to  nothing.  The  distributor  or  othei 
who  has  any  stock  knows  its  value  and 
all  hands  are  doing  their  best  to  dis¬ 
tribute  it  as  widely  and  equally  as  pos 
sible.  And  incidentally,  there  is  a  big 
drive  on  the  part  of  the  Government,  and 
of  the  industry  generally,  to  hold  prices 
in  line  and  combat  every  effort  to  break 
ceiling  prices  upwards.  There  is  little  oi 
no  danger  of  below  ceiling  prices  under 
present  conditions. 

If  this  is  permanent  spring,  we  may 
get  some  little  relief  from  Southern  pack¬ 
ers  of  vegetables,  that  is,  a  little  earlier 
than  seemed  possible  a  week  or  two  ago. 
But  that’s  not  to  be  taken  as  a  sure  thing. 

If  thei’e  is  any  feature  in  the  market 
this  week  it  was  that  buyers  were  trying 
to  get  their  regular  suppliers  to  accept 
future  orders,  and  we  have  been  told  not 
entirely  without  success.  But  there  are 
few  canners  who  feel  that  they  can  risk 
tying  up  definitely  any  of  their  expected 
packs;  in  fact,  it  would  seem  to  be  the 
prevailing  custom  that  canners  are  going 
to  wait  until  their  packs  are  well  under 
way,  and  they  can  see  what  they  have  or 
will  have  over  and  above  Government  re¬ 
quirement,  before  promising  anything, 
much  less  signing  up  for  it.  Canners  are 
busy  trying  to  sign  up  the  acreage  they 
need  and  are  not  interested  in  these 
future  offers. 

This  is  a  record  market  condition  foi 
the  middle  of  March,  and  you  might  do 
well  to  put  it  down  for  future  reference. 
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OUR  CUEISTS 


Here’s  a  Protectivo  Hand 
Over  Productive  Earnings 

"Insurance  in  need  is  insur¬ 
ance  indeed",  and  no  busi¬ 
ness  needs  protection  more 
than  the  canner  faced  with  a 
mid-season  fire  loss. 

Offering  7  different  types  of 
coverage  tailored  to  suit  your 
requirements,  Lansing  B.War- 
ner,  Inc.,  protects  your  pro¬ 
duction  earnings,  including 
profits,  at  low  cost. 

Write  us  for  the  story  of  Pro¬ 
duction  Earnings  coverage. 


SPECIALIZED  INSURANCE 
SERVICE 
to  tllO 

OOO  PROCESSING 
INDUSTRY 
DEPENDABLE  AND  ECONOMICAL 
..  FOR  36  YEARS 


LANSING  erWARNER 


WANT  TO  BUY 

FOOD  BUSINESSES 

*  *  *  We  have  responsible  clients  in  the  food  field  who  are  in¬ 
terested  in  expanding.  They  desire  experienced  personnel  as 
well  as  product  and  manufacturing  base. 

*  *  *  Post-war  plans  are  churning,  and  although  certain  "nati¬ 
onal  situations"  have  caused  some  stoppages,  the  "wheels  of 
post-war  planning  and  reconversion"  continue  to  spin. 

*  *  *  You  may  have  a  faultering  operation— a  "war  baby",  a 
reconverted  pre-war  plant  or  possibly  be  equipped  to  do  certain 
phases  of  food  processing,  manufacturing,  etc.  You  may  have 
inadequate  distribution,  merchandising  and  representation. 
YOU  MAY  WANT  TO  RETIRE  AFTER  THE  WAR  AND  LET  SOME 
STRONG  ORGANIZATION  SHARE  OR  ASSUME  YOUR 
WORRIES.  You  might  even  consider  a  plan  of  leasing  or  licen¬ 
sing  your  plant,  machinery,  products,  trade-marks  and  your  well- 
trained  personnel. 

*  •  •  Write,  phone  or  wire.  Your  confidence  fully  respected. 


JERSEY  %  HAMPERS 


Quality 

and 

Service 

Known 


Wherever 

Tomatoes 


Grown 


To  anticipate  your  hamper  requirements  and 
place  your  orders  now  is  to  permit  us  to  pro¬ 
perly  fit  you  into  our  production  schedule  and 
assure  deliveries  of  needed  quantities  of  right 
quality — on  time. 

JERSEY  PACKAGE  CO. 

Phone  473  BRIDGETON.  N.  J.  Phone  472 

Three  Factories— BRIDGETON,  VINELAND,  MILLVILLE 
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There  has  never  been  its  like  before  in 
the  history  of  the  canned  foods  industry, 
either  among  canners  or  distributors. 
And  certainly  there  has  never  been  such 
a  volume  of  contented  consumers  seeking 
canned  foods  as  we  now  enjoy.  Hold  it 
by  packing  only  quality  goods. 


NEW  YORK  MARKET 

Trying  to  Place  Future  Orders — Army  Step¬ 
ping  Up  Its  Buying — Even  Tomato  Products 
Well  Sold  Up — Old  Customers  Get  in  Some 
Orders  for  Tomato  Juice — Little  Activity  in 
Canned  Vegetables,  Though  Buyers  Are 
Willing — All  Fish  Far  Short  of  Demands — 
Canadian  “Chicken  Haddies”  Has  to  be 
Relabelled — Applesauce  in  Better 
Supply — Citrus  Less  Optimistic. 

By  “New  York  Stater” 

New  York,  March  6,  1945. 

THE  SITUATION — With  spot  trading  at 
a  minimum,  reflecting  the  current  sold- 
up  position  of  the  market  on  most  lines, 
trade  interest  is  veering  to  new  packs 
and  possible  repercussions,  marketwise, 
of  current  moves  in  Washington,  to 
bring  food  shipments  abroad  more  into 
line  with  the  supply  situation  here  at 
home.  Little  futures  trading  in  canned 
foods  is  reported,  although  here  and 
there  a  canner  will  accept  a  memoran¬ 
dum  booking  from  a  regular  customer, 
with  suitable  safeguards  as  to  price,  etc. 
Resale  trading  has  fallen  off  materially. 

THE  OUTLOOK — W^FA  surplus  offerings 
are  still  being  counted  upon  by  distribu¬ 
tors  as  the  principal  source  for  replace¬ 
ments  in  the  immediate  future,  and  there 
is  sharp  competition  among  buyers  to 
get  released  goods.  The  inventory  posi¬ 
tion  of  most  distributors  is  none  too 
favorable.  While  recent  reports  have  in¬ 
dicated  a  continued  tight  supply  position 
throughout  1945,  due  to  heavy  war  needs 
from  1945  packs,  many  in  the  trade  are 
still  inclined  to  discount  this  situation 
and  feel  that  an  early  victory  in  Europe 
might  lead  to  substantial  cutbacks  in 
Army  set-aside  percentages.  There  have 
been  no  developments  fi’om  Washington 
to  substantiate  such  belief ;  on  the  con¬ 
trary,  the  Army  has  been  appreciably 
stepping  up  the  tempo  of  its  buying 
operations  in  other  foods  during  recent 
weeks,  in  preparation  for  expanded 
operations  in  the  Pacific. 

TOMATOES — No  offerings  are  reported 
from  the  Tri-States  this  week,  and  re¬ 
ports  in  trade  circles  here  indicate  that 
not  much  in  the  way  of  early  replace¬ 
ments  may  be  looked  for  from  Florida. 
Canners  are  also  rei)oited  well  sold  up  on 
tomato  products,  although  here  the 
supply  situation  in  distributing  channels 
is  more  favorable.  Canners  are  taking 
.some  bookings  on  1940  tomato  juice  and 
puree  from  regularly-established  cus¬ 
tomers.  but  there  has  been  little  in  the 
way  of  tentative  bookings  on  tomatoes 
thus  far. 


BEIANS — The  early  pack  of  green  beans 
is  slow  in  getting  under  way,  and  mean¬ 
while  canners  are  cleaning  out  unsold 
stocks  remaining  on  hand  from  last 
season’s  pack.  There  is  a  fair  call  fov 
the  general  quality  range  of  green  beans, 
with  fancies  virtually  unobtainable. 

PEAS,  CORN — Little  activity  is  di.scerni- 
ble  in  the  spot  market,  which  is  well 
cleared,  and  the  trade  is  now  concentrat¬ 
ing  on  the  task  of  being  “first  under  the 
wire”  in  placing  memorandum  orders  on 
1945  pack.  Canners  are  accei)ting  memo¬ 
randum  commitments  and  have  assured 
regular  distributors  that  they  will  be 
taken  care  of  to  the  extent  ))ossible  after 
government  requirements  have  been  met. 

SALMON — Reports  from  the  Northwest 
this  week  indicate  that  packers  are  look¬ 
ing  for  a  smaller  yield  this  year  than 
was  the  case  in  1944.  With  the  market 
on  la.st  season’s  pack  cleaned  up,  insofar 
as  fir.st  hands  are  concerned,  and  stocks 
in  jobbing  channels  extremely  light,  in¬ 
terest  is  naturally  centering  on  the  out¬ 
look  for  civilian  supplies  from  this  year’s 
pack.  Here,  however,  the  news  is  far 
from  encouraging.  While  75''/f  of  the 
pack  is  earmarked  for  government  needs, 
it  is  now  reported  that  the  set-aside  may 
be  increased  to  909^. 

TUNA — Supplies  of  tuna  continue  in¬ 
sufficient  to  meet  trade  demand,  and  little 
in  the  way  of  replacements  is  in  sight  at 
the  moment.  Northwestern  canners,  who 
have  been  canning  albacore  from  frozen 
stock,  are  repoited  near  the  end  of  the 
run,  with  resumption  of  canning  opera¬ 
tions  not  looked  for  until  after  mid-year. 

OTHER  FISH — Distributors  here  are 
showing  more  intere.st  in  Canadian  flaked 
fish,  which  is  being  quoted  at  $4.00  per 
dozen,  delivered  New  York,  for  No.  Is. 
This  fish  is  marketed  as  “Chicken 
Haddies”  in  Canada,  and  mu.st  be  re¬ 
labeled  before  it  is  passed  for  entry  in 
the  United  States.  The  i)roduct  consists 
of  mixed  haddock  and  cod.  Nothing 
definite  has  developed  as  to  the  set-aside 
on  new  pack  Maine  sardines.  An 
occasional  .small  lot  is  reaching  the  trade, 
but  available  supplies  are  far  short  of 
demand.  It  is  expected  that  the  govern¬ 
ment  set-aside  will  be  announced  shortly, 
when  canners  generally  are  in  position 
to  operate.  The  shrimp  supply  position 
continues  extremely  tight,  and  the  same 
holds  true  of  oysters. 

APPLE  SAUCE — Additional  allocations  of 
apple  sauce  have  resulted  in  providing 
an  adequate  supply  of  this  item.  In  fact, 
with  movement  at  retail  curtailerl  by  the 
rationing  program,  .some  distributors  are 
in  an  extremely  well  supplied  position, 
it  is  reported.  Unless  retail  demand 
should  show  substantial  improvement, 
this  item  will  piobably  figure  more 
prominently  in  resale  transactions,  some 
market  observers  hold. 

CITRUS  JUICES — Reports  from  Texas 
and  Florida  are  less  optimistic  as  to  ex¬ 
tensive  trade  offerings,  with  many  can¬ 
ners  slow  in  catching  up  with  their 


Government  requirements.  In  the  mar¬ 
ket  for  California  canned  citrus,  current 
trading  is  largely  on  unsweetened  varie¬ 
ties.  The  shortage  of  sugar  for  indus¬ 
trial  use  is  one  factor  in  this  situation, 
but  more  importantly,  the  citrus  crop 
has  reached  a  point  of  maturity  where 
the  un.sweetened  product  is  satisfactory. 
Coast  canners  continue  to  quote  on  the 
basis  of  1944  ceiling  prices. 

OTHER  FRUITS — The  usual  early-season 
reports  of  potential  crop  damage  to  tree 
fruits  are  being  received,  but  it  is  too 
early  in  the  game  as  yet  to  draw  any 
definite  conclusions  with  respect  to 
yields.  The  heavy  government  set-aside, 
however,  is  a  known  factor,  insofar  as 
potential  civilian  supplies  are  concerned, 
and  the  labor  situation  is  not  expected 
to  show  any  material  improvement  by 
the  time  canners  are  ready  to  process 
1945  crops.  Hence,  the  trade  is  still  in 
a  buying  mood  insofar  as  canned  fruits 
are  concerned,  and  are  looking  for  addi¬ 
tional  supplies  at  re.sale,  in  the  ab.sence 
of  offerings  from  first  hands. 


CHICAGO  MARKET 

Idle  Times  in  Market  Circles — Not  Alone  in 
Big  Centers  But  in  the  Small  Communities 
Food  Stocks  Are  Badly  Broken — Safeway 
Stirs  the  Whole  Tribe. 

By  “Midwest” 

Chicago,  March  16,  1945. 

TRADING  SLOWS  TO  A  WALK — YoU  could 
hear  the  proverbial  pin  drop  on  South 
Water  Market,  Randolph  St.,  and  other 
major  grocery  centers  in  town  this  past 
week.  Some  ascribed  it  to  the  continuing 
favorable,  war  news,  others  to  the  balmy 
spring  weather  when  men’s  thoughts 
turn  to  something  else  besides  groceries, 
and  some  others  felt  retailers  were 
running  around  in  circles  on  Fulton  St., 
trying  to  secure  some  kind  of  meat  other 
than  pig  snouts  and  turkey  gizzards,  so 
had  little  time  to  think  about  groceries. 
Resale  activity  was  still  good  among  the 
Chicago  wholesalers  specializing  in 
jobbing  and  sub-jobbing  quantities.  It’s 
apparent  other  .sections,  especially  the 
South,  are  way  behind  on  many  staples 
and  specialties  and  will  pay  top  prem¬ 
iums  to  secure  supplies. 

G..M.S.E.  BANQUET  —  The  annual  affair 
held  Monday,  March  12,  at  the  Sh''rman 
was  another  all  important  food  gather¬ 
ing  though  strictly  of  a  social  nature. 
Even  in  view  ODT  restrictions  quite  a 
few  Chicagoland  distributors  from  100 
miles  distance  and  beyond  were  or.  hand 
for  the  festivities.  All  echoed  broken 
record  questions  that  are  standard  m 
town — “Any  peas,  corn,  tomatoo.s  and 
salmon,  friend?”  Away  from  thi-  large 
market  both  wholesale  and  retail  stocks 
are  evidently  more  broken  as  indicated 
by  reports  of  outlying  distributors.  Thus 
.some  resale  activity  was  actually  con- 


18 


THE  CANNING  TRADE  •  March  19,  1945 


suniMiated  right  at  the  cocktail  party 
preceding  the  banquet. 

sakeway’s  new  buying  policy  was 
most  favorably  commented  upon  by  even 
Safeway’s  wholesaler  competitors.  The 
smaller  packers,  manufacturers  and  re¬ 
packers  of  Chicagoland  hail  it  as  a  for¬ 
ward  step  to  assure  their  merchandise 
“a  place  in  the  sun”  especially  in  the 
competitive  postwar  years  ahead.  Regent 
Canfood  buying  division  of  Safeway  has 
maintained  an  office  in  the  Engineer 
Bldg,  here  for  several  years  and  now 
that  spot  will  be  a  mecca  for  the  smaller 
source  looking  for  quick  national  dis¬ 
tribution.  Some  of  the  other  chains,  and 
especially  the  arch  conservative  hide¬ 
bound  jobbers,  who  live  in  the  pa.st  when 
they  dictated  to  the  seller,  will  most 
likely  be  forced  to  change  their  buying 
approach  materially  to  cope  with  this 
forward  step.  The  old  fashioned  shib¬ 
boleth  that  only  certain  large  packers 
could  pack  certain  quality  for  certain 
labels  has  been  effectively  deflated  the 
past  decade,  the  same  old  line  whole¬ 
salers  are  evidently  not  aware  of  it  yet. 
.■Vfter  all  there  is  no  magic  or  secret 
formula  in  packing  tomatoes  or  any 
other  vegetables.  The  family  kitchen 
can  put  out  quality  equal  to  the  million 
dollar  plant. 

DRY  PACK  PRODUCTS — Retail  movement 
continues  good  as  individual  stores  both 
independents  and  chains  drive  consumers 
to  multiple  purchases  with  signs  reading 


”3  cans  for  29c.  Buy  before  points  are 
reinstated.  Point  free  this  week.”  Al¬ 
though  regular  pork  and  beans  both  in 
tin  and  glass  seem  fairly  plentiful  at 
both  retail  and  wholesale  levels,  there 
may  be  shortages  by  summer — the  heavy 
consuming  season.  Navies  and  Northerns 
are  so  scarce  packers  are  paying  jobbers 
the  full  .service  markup  to  secure  L/T/L 
supplies.  On  colored  varieties  and  limas, 
with  the  exception  of  Pintos,  .stocks  are 
depleted  at  all  levels.  Thus  any  canners 
offerings  of  peas,  kidneys,  baby  limas 
and  butter  beans  are  snatched  quickly 
by  eager  buyers.  Although  there  are 
more  offerings  now'  on  such  miscellaneous 
products  as  spaghetti  and  ravioli,  these 
are  still  so  scarce  generally  speaking 
that  even  high  markup  resales  move  fast. 

FORMS  NEW  COMPANY 

Herman  S.  Neubauer,  well  known  in 
eastern  trade  circles,  has  organized 
Sentley  Food  Products  Corp.,  with  offices 
at  99  Hudson  Street,  New  York. 

Neubauer  was  associated  with  Ameri¬ 
can  Grocery  Company  from  1929  to  1944, 
pioneering  in  the  organization  of  Big 
Bear  Super  Markets,  one  of  the  first 
super  market  chains  in  the  country. 
Prior  to  that  time,  he  operated  Neubauer 
&  Co.,  with  headquarters  in  Brooklyn, 
New  York. 


CALIFORNIA  MARKET 

Crops  Suffering  From  Lack  of  Rain — But 
Little  Re-selling  —  Canners  Need  Dried 
Beans — Asparagus  Crop  Coming  Slowly — 
More  Pineapple  Juice  Promised — That  Crop 
Not  Promising — Interest  in  Apricots  High — 
Berries  Very  Scarce — The  Sardine  Pack — 
Salmon  Pack  Promises  to  Be  Small — West 
Coast  Notes. 

By  “Berkeley” 

San  Francisco,  March  16,  1945. 

CROPS  SUFFERING — Reports  are  coming 
from  the  principal  crop  producing  dis¬ 
tricts  of  the  State  to  the  effect  that  the 
lack  of  late  rains  is  cutting  into  the  rosy 
prospects  built  up  early  in  the  season. 
The  early  rains  were  heavy,  with  good 
snows  in  the  mountains,  but  since  the 
first  of  the  year  storms  have  been  few 
and  far  between.  Many  places  have  had 
less  than  the  normal  rainfall  to  date  and 
the  light  snowfall  suggests  that  water 
for  irrigation  will  be  limited.  Every 
report  had  by  canners  of  late  indicated 
that  the  crop  outlook  is  deteriorating. 

BUT  LITTLE  RESELLING — Very  little  re¬ 
sale  business  is  being  done  in  this  market 
and  efforts  of  buyers  seem  to  be  cen¬ 
tered  on  getting  into  a  favorable  posi¬ 
tion  with  regard  to  new  pack  canned 
foods.  The  efforts  of  some  interests  to 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUHER 

For  Whole  Grain  or 
Cream  Style 

MORRAL  CORN  HUSKER 

Either  Single  or  Double 

The  fastest  and  easiest  adjusted 
machines  manufactured 
K  rile  for  catalog  and  I 

further  particulars 

MORRAL  BROTHERS,  NIorral,  Ohio 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 


Get  Higher  Quality  &  Greater  Yield 

With 


THE  MIDGET  HULLER 


When  you  use  the  Midget  in  your  field  work  you 
know  in  advance  just  how  your  Peas  are  develop¬ 
ing  and  when  to  cut  them,  to  give  you  your  pack 
exactly  as  you  want  it.  There  is  no  guess  work 
when  you  use  the  Midget.  Pods  are  pulled 
off  the  vines  and  hulled  in  the  Midget  to  de¬ 
finitely  determine  the  right  cutting  time.  It  pays 
big  dividends. 

fTrite  for  full  particulars,  plans  for  walking 
fields,  etc. 

THE  SINCLAIR-SCOTT  COMPANY 

“The  Original  Grader  House" 

BALTIMORE  30,  MARYLAND 
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ci’eate  the  impression  that  the  end  of 
the  war  in  Europe  will  bring  about  a 
glut  of  food  products  is  not  being  allowed 
to  intei’fere  with  buying  plans.  As  the 
new  season  gets  under  way  it  is  becom¬ 
ing  more  and  more  apparent  that  stocks 
for  civilian  consumption  will  lack  much 
of  meeting  the  demand. 

BEANS — Canners  and  distributors  ai’e 
making  every  effort  to  make  further 
large  purchases  of  Small  White  dry 
beans  but  it  appears  that  most  of  the 
stocks  on  hand  are  being  held  for  seed¬ 
ing  purposes.  While  planting  for  the 
1945  crop  will  not  start  for  several 
weeks,  buyers  are  making  every  effort 
to  contract  with  growers  for  the  coming 
season  and  are  offering  full  ceiling  prices 
prevailing  at  time  of  delivery.  Some 
contracts  have  been  made  covering  new 
crop  Baby  Limas,  but  growers  do  not 
care  to  make  any  large  commitments. 

ASPARAGUS — Cool  weather  and  lack  of 
rain  have  held  back  the  development  of 
asparagus  and  shipments  to  the  fresh 
markets  continue  light.  Hearings  on  a 
canning  asparagus  marketing  order  were 
held  recently  at  Sacramento  and  the 
order  drawn  up  at  this  time  is  now 
being  circulated  for  the  signatures  of 
canners  and  growers.  A  few  changes  in 
grade  and  size  standards  are  proposed 
but  the  order  closely  resembles  those  in 
effect  in  recent  years,  with  no  limit 
placed  on  the  size  of  the  pack.  Orders 
for  the  canned  product  are  coming  in 
from  all  parts  of  the  country,  but  few  of 
these  are  being  confirmed.  Most  canners 
prefer  to  wait  until  the  season  gets  in 
full  swing. 

r.  A.  JUICE — Some  distributors  will  be 
I'eceiving  good  news  shortly  when  they 
learn  that  one  of  the  large  pineapple 
concerns  has  made  an  allotment  covering 
a  considerable  quantity  of  pineapple 
juice.  This  item  is  in  heavy  demand, 
despite  the  high  point  value.  News  from 
the  Hawaiian  Islands  about  the  coming 
pineapple  crop  is  not  especially  encour¬ 
aging.  Last  year’s  crop  ran  to  small 
sizes  and  the  same  is  expected  of  this 
year’s  ci’op.  Small  fruit  means  that 
more  of  it  in  sliced  form  goes  into  No.  2 
cans  and  that  the  total  pack  is  cut  down. 

APRICOTS — Consumer  intei’est  in  canned 
apricots  has  been  revived  by  the  heavy 
pack  of  1944  and  canners  are  hoping  that 
the  1945  crop  will  be  sufficiently  large  to 
keep  this  high.  Governmental  agencies 
have  signified  a  willingness  to  accept 
whole  unpeeled  again,  but  a  preference 
is  indicated  for  halves.  Canners  would 
piefer  to  pack  halves,  too,  but  the  labor 
supply  is  the  answer  to  this. 

BERRIES — The  Pacific  Coast  market  is 
being  combed  for  canned  berries,  but 
very  few  are  being  located.  Figures  re¬ 
leased  recently  indicate  that  there  is  a 
reason  for  the  scarcity,  the  1944  pack 
having  been  a  limited  one  in  this  area. 
The  pack  in  Oregon  and  Washington, 
for  example,  amounted  to  but  280,059 
cases  in  1944,  against  464,085  cases  in 
1943.  Blackberries  led  the  list,  with 


93,358  cases,  and  with  boysenberries  a 
fairly  close  second.  Berry  growers  are 
protesting  the  ceiling  price  named  for 
the  1945  crop,  claiming  that  it  is  about 
20  per  cent  too  low. 

TOMATOES — Some  favorite  brands  of 
canned  tomatoes  are  now  being  fed  into 
the  local  distributing  trade  and  house¬ 
wives  are  now  able  to  purchase  some  of 
these  for  the  first  time  in  many  months. 
Unknown  brands  are  fairly  plentiful  and 
some  homemakers  are  trying  puree  and 
tomato  paste  for  the  first  time.  Lack  of 
experienced  tomato  peelers  held  down  the 
California  pack  last  year,  especially  of 
fancy  grade. 

SARDINES — Final  figures  of  the  Cali¬ 
fornia  sardine  pack  for  the  season  re¬ 
cently  ended  have  not  been  released,  but 
the  total  should  be  in  the  neighborhood 
of  3,700,000  cases.  Preliminary  plans 
are  already  under  way  for  the  new  sea¬ 
son,  but  this  does  not  begin  until  August 
1st.  Pacific  Coast  sardine  fishermen  and 
cannery  owners  meeting  at  Monterey  re¬ 
cently  made  it  mandatory  that  all  boats 
fishing  in  San  Francisco  waters  at  the 
beginning  of  the  new  season  remain 
there  throughout  the  entire  seasqn  and 
not  change  from  di.strict  to  district. 

SALMON — Prospects  are  for  another 
light  salmon  pack  in  Alaskan  waters  in 
1945.  This  is  the  year  for  a  small  run 
of  reds  and  .some  operators  hold  that  a 
scarcity  of  pinks  may  also  be  expected 
in  some  districts.  There  is  a  demand 
for  salmon  of  all  grades,  with  none  avail¬ 
able  from  first  hands. 

WEST  COAST  NOTES 

PEACH  ASSOCIATION — W.  J.  Edinger, 
manager  of  the  California  Canning 
Peach  Association,  San  Francisco,  an¬ 
nounces  that  new  member-growers  pro¬ 
ducing  40,000  tons  of  peaches  annually, 
have  been  added  to  the  membership  rolls. 
This  tonnage,  plus  that  of  old  members, 
makes  the  association  a  decided  factor  in 
the  industry. 

NEW  PLANT  —  Contracts  have  been 
awarded  for  the  erection  of  a  new  food 
processing  plant  for  the  H.  J.  Heinz  Co. 
at  Tracy,  Calif.  Work  is  to  be  com¬ 
menced  at  once. 

EXPANDING — Hunt  Bros.  Packing  Com¬ 
pany,  Hayward,  Calif.,  has  purchased 
the  Fontana  Food  Products  Company, 
manufacturers  of  spaghetti,  macaroni, 
egg  noodles  and  other  paste  products. 

NEW  CAN  PLANT  —  Continental  Can 
Company,  Inc.,  will  erect  a  warehouse  at 
San  Jose,  Calif.,  at  an  estimated  cost  of 
$60,000. 

NEW  OWNER — William^  H.  Floyd  has 
purchased  the  Superior  Olive  Products 
Company,  Corning,  Calif.,  from  M.  and 
Rose  Pastore. 

REORGANIZATION — United  States  Prod¬ 
ucts,  Inc.,  has  taken  over  the  canning 
properties  at  San  Jo.se,  Calif.,  formerly 
operated  by  the  U.  S.  Products  Corpora¬ 
tion,  which  went  into  bankruptcy,  and 


active  preparations  are  being  made  for 
packing  a  full  line  of  fruits  and  vege¬ 
tables  this  season.  The  reorganized 
company  is  headed  by  Carl  N.  Lovegren 
as  president  and  general  manager,  and 
several  others  formerly  with  the  Hunt 
Bros.  Packing  Company  are  associated 
in  the  new  venture.  The.se  include  W. 
D.  Hooper,  formerly  sales  manager  of 
the  latter  concern,  and  Ben.son  McGann, 
who  is  to  have  full  charge  of  cannery 
operations. 


CANNERS  LEAGUE  OF  CALIFORNIA 
ELECTS  OFFICERS 

A  meeting  of  the  Board  of  Directors  of 
the  Canners  League  of  California  was 
held  at  the  St.  Francis  Hotel,  San  Fran¬ 
cisco,  when  officers  were  elected  for  the 
ensuing  year,  as  follows:  President,  F. 
M.  Drew;  Executive  Vice-President,  M. 
A.  Clevenger;  Vice-Presidents,  A.  W. 
Eames,  W.  A.  Gellersen,  W.  S.  Everts, 
and  Preston  McKinney;  Treasurer,  A.  R. 
Plummer,  and  Secretary,  Sylvia  Kempton. 

At  his  own  reque.st,  Preston  McKinney, 
after  26  years  of  continuous  service,  has 
retired  as  Executive  Vice-President,  but 
has  consented  to  seiwe  as  a  Vice- 
President  in  an  advisory  capacity,  on  a 
jiart-time  basis.  Mr.  McKinney  joined 
the  Federal  Food  Administration  when 
we  entered  World  War  I,  and  when  the 
war  came  to  an  end  was  Chief  Assistant 
to  the  California  Commissioner,  under 
Herbert  Hoover.  A  short  time  after¬ 
ward  he  was  elected  Secretary  of  the 
Canners  League  of  California,  which  was 
being  reorganized  at  the  time,  and  has 
been  with  this  organization  ever  since. 
He  served  as  President  in  1939  and  1940. 
Mr.  McKinney  has  recently  been  re¬ 
appointed  a  member  of  the  California 
Agricultural  Prorate  Advisory  Comnii.s- 
sion,  is  a  member  of  the  Executive  Com¬ 
mittee  of*  the  Pacific  Coast  Transporta¬ 
tion  Advisory  Board,  and  is  one  of  the 
three  directors  of  the  Western  Branch 
of  the  National  Canners  Association  Re¬ 
search  Laboratory. 

Fred  M.  Drew,  the  new  President  of 
the  Canners  League,  is  a  partner  in  the 
Drew  Canning  Company,  operating  at 
Campbell,  Calif.  He  succeeds  Herbert  E. 
Gray,  of  the  Barron-Gray  Packing  Co., 
San  Jose,  who'  served  two  years. 

M.  A.  Clevenger,  wno  now  becomes 
Executive  Vice-President  of  the  Canners 
Leafeue,  joined  this  organization  late  in 
1943,  after  having  served  as  Pacific 
Coa.st  Regional  Director  of  the  Food  Dis¬ 
tribution  Administration,  WFA.  He  first 
served  the  Government  at  Washington, 
D.  C.,  with  the  Surplus  Commodities 
Corporation,  and  was  later  sent  to  Cali¬ 
fornia  as  FSCC  Supervising  Purchasing 
Agent  for  the  11  Western  States. 

Vice-President  A.  W.  Eames  is  Presi¬ 
dent  of  the  California  Packing  Corp., 
Vice-President  W'.  A.  Gellersen  is  Vice- 
President  and  Pacific  Coast  Manager  of 
Libby,  McNeill  &  Co.,  and  Treasurer  A. 
R.  Plummer  is  Vice-President  and  Sales 
Manager  of  the  Kings  County  Packing 
Co.,  Ltd. 
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The  Board  of  Directors  of  the  Canners 
League  for  the  ensuing  year  are:  R.  A. 
Alexander,  F.  E.  Booth  Co.,  Inc.;  Joseph 
Amori,  Sun  Garden  Packing  Co.;  Joseph 
J.  Annotti,  Fair  View  Packing  Co.,  Ltd.; 
A.  W.  Beall,  Santa  Clara  Packing  Co.; 
J.  R.  Braden,  Pratt-Low  Preserving  Co.; 
E.  E.  Chase  Jr.,  Chevy  Chase  Co.;  Vin¬ 
cent  A.  Davi,  Western  California  Can¬ 
ners;  J.  H.  Dempsey,  Hickmott  Canning 
Co.;  G.  W.  Ellis,  Mission  Valley  Canning 
Co.;  E.  St.  B.  Eustis,  Hunt  Brothers 
Packing  Co.;  Joseph  F.  Felice,  Hollister 
Canning  Co.,  Inc.;  G.  A.  Filice,  Filice  & 
Perrelli  Canning  Co.,  Inc.;  W.  H.  Foster, 
Foster  &  Wood  Canning  Co.;  W.  A. 
Gellersen,  Libby,  McNeill  &  Libby;  E.  P. 
Gesellchen,  Pacific  Packing  Co.;  M.  C. 
Gordon,  Lincoln  Packing  Co.;  H.  E. 
Gray,  Barron-Gray  Packing  Co.;  Orlin 
C.  Harter,  Harter  Packing  Co.;  J.  E. 
Havens,  Jos.  Pearce  Canning  Co.;  Dale 

G.  Hollenbeck,  Thornton  Canning  Co.; 
R.  G.  Hume,  G.  W.  Hune  Co.;  E.  A.  Kent, 
Mor-Pak  Preserving  Corp. ;  Philip  Mark, 
Tri-Valley  Packing  Assn.;  G.  F.  Mason, 

H.  J.  Heinz  Co.;  L.  E.  Neel,  Turlock  Co¬ 
operative  Growers;  W.  B.  Parker,  River- 
bank  Canning  Co.;  E.  Powers,  Manteca 
Canning  Co.;  A.  R.  Plummer,  Kings 
County  Packing  Co.,  Ltd.;  T.  H.  Rich¬ 
ards,  Bercut-Richards  Packing  Co.;  E. 
N.  Richmond,  Richmond-Chase  Co.; 
Samuel  L.  Ro.senthal,  Aron  Canning  Co.; 
Emil  Rutz,  Schuckl  &  Co.,  Inc.,  Elton  S. 
Shaw,  Sunny  Slope  Farm;  S.  F.  Triplett, 
Pacific  Grape  Products  Co.;  M.  E.  Wan- 
g:enheim,  California  Conserving  Co.,  Inc.; 
Chas.  F.  Williams,  Visalia  Canning  Co.; 


L.  G.  Wing,  National  Packing  Co.;  W.  J. 
Withers,  Oakland  Canning  Co.;  F.  A. 
Wool,  F.  G.  Wool  Packing  Co.,  Inc.,  and 
Fred  S.  Wyatt,  Gerber  Products  Co. 


GULF  STATES  MARKET 

Only  a  Few  Cases  of  Shrimp  Added  fo  the 
Pack — But  Ten  Canneries  Operated — East 
Atlantic  Coast  in  Same  Position — Some  Sec¬ 
tions  Show  Increased  Oyster  Production — 
Crabs  on  the  Increase. 

By  “Bayou" 

Mobile,  Ala.,  March  16,  1945 

SHRIMP — The  canneries  of  this  section 
reported  that  368  standard  cases  of 
shrimp  were  canned  during  the  week 
ending  March  3,  1945,  an  increase  of  32 
cases  over  the  previous  week.  This 
brought  the  pack  for  the  season  to  407,- 
988  standard  cases,  as  against  381,329 
cases  packed  during  the  same  period  last 
season  and  557,345  standard  cases  packed 
during  the  same  period  in  the  season 
1942-43. 

The  report  shows  that  only  ten  can¬ 
neries  out  of  the  39  operating  this  season 
are  now  canning  shrimp.  The  others  are 
operating  on  oysters  exclusively  or  shut 
down. 

The  production  of  shrimp  in  Georgia 
and  the  Atlantic  coast  of  Florida  appears 
to  be  on  a  par  with  the  amount  produced 
at  present  in  this  section  of  the  Gulf 


coast.  From  the  reports  published  March 
12,  1945  by  the  U.  S.  Market  News  Ser¬ 
vice  of  New  Orleans,  La.,  thei’e  were 
36,800  pounds  of  headless  shrimp  pro¬ 
duced  in  Fernandina,  New  Smyrna,  St. 
Augustine  and  Mayport,  Florida  last 
week,  and  106,400  pounds  of  headless 
shrimp  produced  by  Brunswick  and  St. 
Marys,  Georgia  last  week,  as  against 
28,500  pounds  of  headless  shrimp  pro¬ 
duced  in  Florida  the  previous  week  and 
113,900  pounds  in  Georgia  the  previous 
week. 

It  will  be  noted  that  Georgia  and  the 
Atlantic  coast  of  Florida  report  their 
production  of  shrimp,  headless  by  the 
pound,  whereas  Louisiana,  Mississippi, 
Alabama  and  Texas  report  their  shrimp, 
heads  on,  by  the  barrels  of  210  pounds 
net  weight,  and  a  barrel  of  shrimp  heads 
on  equals  to  about  116  pounds  of  head¬ 
less  shrimp  (dressed). 

No  report  of  any  shrimp  being  canned 
in  Florida  or  Georgia  at  present. 

OYSTERS — Louisiana  showed  a  slight 
decrease  in  the  production  of  oysters  and 
a  proportionate  decrease  in  the  canning 
of  oysters  the  past  week.  But  Biloxi, 
Miss.,  and  Alabama  showed  an  increase 
both  in  production  of  oysters  and  the 
amount  received  by  the  canneries.  The 
total  amount  of  oysters  received  by  the 
canneries  the  past  week  was  17,707  bar¬ 
rels  and  the  previous  week  they  received 
13,894  barrels,  or  an  increase  of  3,813 
barrels. 

The  raw  oyster  market  is  still  consum¬ 
ing  a  good  many  oysters  and  is  taking 
about  40  percent  of  the  oysters  produced. 
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which  holds  down  the  quantity  available 
for  the  canneries,  due  to  shortage  of 
manpower. 

If  the  weather  continues  fair  and  cool, 
it  will  prolong  the  canning  season,  other¬ 
wise  hot  weather  will  end  it  abruptly. 

HARD  CRABS — Almost  three  times  more 
crabs  were  produced  in  Louisiana  last 
week  than  the  previous  one,  and  Biloxi, 
Miss,  had  a  slight  decrease  in  produc¬ 
tion.  Louisiana  produced  98,720  pounds 
of  crabs  last  week  and  34,800  pounds  the 
previous  week  or  an  increase  of  63,920 
pounds. 

Biloxi  produced  11,340  pounds  of  crabs 
the  past  week  and  12,610  pounds  the  pre¬ 
vious  week,  or  a  difference  of  1,270 
pounds. 

While  fresh  crab  meat  production 
naturally  is  showing  a  good  increase  at 
this  time,  the  canneries  in  the  New 
Orleans  area  are  packing  good  quantities 
of  processed  crab  meat.  No  report  of 
canneries  in  any  other  area  in  this  sec¬ 
tion  now  packing  processed  crab  meat. 


FOOD  EXPORT  CURB? 

Long-smoldering  differences  between 
the  War  Food  Administration  and  the 
Army  and  FEA  on  the  allocation  of  foods 
for  shipment  abroad  came  to  a  head 
during  the  week  with  establi.shment  by 
War  Mobilization  Director  Byrnes  of  an 
inter-agency  committee,  headed  by  Leo 
Crowley,  FEA  Admini.strator,  to  pass  on 
all  claims  for  allocations  of  foods  to  be 
shipped  out  of  the  country. 

Intended  to  give  greater  protection  to 
civilian  food  needs  at  home,  the  new 
committee  will  “screen”  all  applications 
for  food  shipments,  with  the  Army  con¬ 
tinuing  to  get  top  priority. 

WFA,  it  is  known,  is  anxious  to  afford 
relief  to  home  markets,  i)articularly  in 
the  case  of  meats,  fats  and  oils,  and 
dairy  products,  but  has  been  unable  to 
make  any  headway  in  the  face  of  grow¬ 
ing  demands  for  these  foods  for  ship¬ 
ment  abroad.  Retention  of  larger  quan¬ 
tities  of  scarce  foods  for  the  home  mar¬ 
ket,  it  is  felt,  would  enable  governmental 
food  agencies  to  make  more  headway 
against  black  marketing,  which  has  be¬ 
come  so  flagrant  in  the  case  of  poultry 
that  the  governmental  market  reporting 
agency  in  New  York  is  now  quoting 
black  market  quotations  on  poultry  as 
more  representative  of  the  actual  market 
than  OPA  ceilings. 


JOIN  BROKER  ASS  N. 

National  Food  Brokers’  Association 
announces  the  election  to  membership  of 
the  following: 

B.  J.  Foley  Brokerage  Co.,  Omaha, 
recommended  by  Knutson  Brokerage  Co. 

Frank  G.  Stein,  Evansville,  Ind., 
recommended  by  C.  L.  Kriekhaus  &  Co. 

Richards  &  Renell,  Ogden,  Utah, 
recommended  by  the  Clarence  Nelson 
Brokerage  Co. 


CROP  PROSPECTS 

PEAS — Processors  of  green  peas  in¬ 
tended  late  in  February  to  contract  or 
plant  nearly  12  per  cent  more  acres  in 
1945  than  were  planted  in  1944.  Should 
these  plans  be  carried  out  in  the  various 
States,  the  acreage  planted  to  green  peas 
for  canning  and  freezing  will  total  523,- 
700  acres,  compared  with  468,790  acres 
in  1944,  and  an  average  of  359,200  acres 
for  the  preceding  10-year  (1934-43) 
period.  If  523,700  acres  are  planted  in 
1945,  this  will  exceed  the  previous  rec¬ 
ord  high  acreage  planted  in  1943  of 
484,260  acres  by  8  per  cent. 

Canners  and  freezers  in  the  North  At¬ 
lantic  group  of  States  (Maine,  New 
York,  New  Jersey,  and  Pennsylvania) 
apparently  intend  to  increase  the  acreage 
for  this  .season  about  21  per  cent  over 
their  1944  plantings.  In  the  North 
Central  group  (Ohio,  Indiana,  Illinois, 
Michigan,  Wisconsin,  Minnesota,  and 
Iowa)  an  expansion  of  about  11  per  cent 
is  in  prospect.  Western  States  consist¬ 
ing  of  Colorado,  Utah,  Washington. 
Oregon,  and  California  show  7.5  per  cent 
more  acreage  and  the  South  Atlantic 
area  including  Delaware,  Maryland  and 
Virginia  may  plant  5  per  cent  more  acres 
in  1945  than  were  planted  in  1944. 

Loss  of  acreage  planted  to  green  peas 
for  processing  averaged  (5.6  per  cent 
annually  during  the  past  10  years.  If 
this  average  loss  is  assumed  for  1945,  a 
planting  of  523,700  acres  will  result  in 
about  489,100  acres  for  harvest,  com¬ 
pared  with  437,910  acres  harvested  last 
year. 

The  10-year  (1934-43)  average  yield 
of  green  peas  for  processing  is  1,694 
pounds  per  acre.  For  the  more  recent 
5-year  (1939-43)  period,  yields  averaged 
1,834  pounds  per  acre.  The  harvest  of 
489,100  acres  in  1945  with  yields  in  line 
with  the  10-year  average  of  1,694  pounds 
would  give  a  production  of  414.270  tons 
for  processing.  Yields  in  line  with  the 
5-year  average  of  1,834  i)ounds  would 
result  in  a  production  of  448,500  tons. 
The  1944  total  production  was  380,320 
tons. 

Since  these  plans  may  be  modified  be¬ 
fore  plantings  are  actually  made,  they 
are  vot  to  be  considered  as  estimates  of 
the  planted  acreage  for  this  season.  They 
should  be  considered  only  as  a  guide  in 
making  adjustments  in  acreage  plans 
before  plantings  are  actually  made. 

SPINACH — Spinach  processors  in  Cali¬ 
fornia  and  Texas  reporting  to  the  U.  S. 
Department  of  Agriculture  late  in  Feb¬ 
ruary  indicate  a  production  of  56,850 
tons  is  in  prospect  for  processing  in  these 
States  in  1945.  This  is  3  per  cent  less 
than  the  1944  production  of  58,400  tons 
but  exceeds  the  10-year  (1934-43)  aver¬ 
age  production  of  42,790  tons  by  33 
per  cent. 

The  acreage  of  spinach  in  California 
and  Texas  from  which  spinach  is  ex¬ 


pected  to  be  used  in  1945  for  processing 
will  total  17,660  acres.  This  compares 
with  17,480  acres  in  1944  and  the  10-year 
(1934-43)  average  of  17,500  acres. 

Indicated  yield  in  1945  is  3.22  tons  per 
acre.  The  1944  yield  was  3.33  tons,  and 
the  10-year  (1934-43)  average  yield  is 
2.45  tons  per  acre. 

WFA  OFFERINGS 

TOMATO  JUICE  —  The  WFA  is  olfering 
for  .sale  to  the  original  canners  approxi¬ 
mately  2,778  cases  of  1942  pack.  Grade 
Fancy,  canned  tomato  juice.  Of  the 
entire  lot,  about  1,578  cases,  packed  12 
40-ounce  cans  to  the  case  and  located  at 
West  Sacramento,  Calif.,  are  being 
offered  to  the  Morgan  Packing  Co.,  of 
Columbus,  Ind.,  and  1,200  cases,  i)acked 
6  No.  10  cans  to  the  case  and  stored  in 
Ft.  Wayne,  Ind.,  are  being  offered  to 
Libby,  McNeill  and  Libby  of  Blue  Island. 
Ill.  The  original  canners  will  have  until 
5:00  p.m.  (e.w.t.)  March  19,  1!)45,  to 
submit  offers. 

PORK  AND  BEANS — The  WFA  is  offer¬ 
ing  for  sale  to  all  canners  of  pork  and 
heans  approximately  46,139  cases  of 
standard  grade,  1942-rack  pork  and 
beans  packed  in  tomato  sauce.  The  beans, 
packed  24  No.  2*2  cans  to  the  case  were 
canned  in  Maryland  and  are  stored  in 
Baltimore.  They  have  l)een  offered  pre¬ 
viously  to  the  original  canner.  Offers  to 
purchase  should  be  made  not  later  than 
5:00  p.m.  (e.w.t.)  March  26,  1!)45. 

oran'ge  juice — The  WFA  is  offering 
for  sale  on  an  invitation  to  bid  basis, 
to  all  orange  juice  canners,  state  pur¬ 
chasing  agents  and  wholesale  food  dis¬ 
tributors  approximately  11,566  cases  of 
1943  Florida  jiack  orange  juice.  This  is 
the  balance  of  a  larger  amount  previ¬ 
ously  offered  for  sale  to  both  the  original 
and  competitive  canners.  Bids  should 
be  made  not  later  than  5:00  p.m.  (e.w.t.) 
March  26,  1!)45.  The  juice  is  listed  for 
sale  as  follows:  3,09‘.(  cases,  6  10.  Fancy, 
located  Richmond,  Va.;  8,467  cases,  6  10, 
Standard,  located  Savannah,  Ga. 

GREEN  BEANS — The  WFA  is  re-offering 
for  sale  to  all.  green  bean  canners.  whole¬ 
sale  food  distiibutors,  hotel  and  restau¬ 
rant  suppliers  and  State  purchasing 
agents  approximately  120,03(5  cases  of 
canned  green  beans. 

Offered  on  an  invitation-to-bid  basts, 
these  beans  are  a  part  of  the  400,000 
cases  of  beans  to  be  offered  for  civilian 
consumption  as  rapidly  as  grade  and 
condition  are  deteimined.  The  beans 
now  being  offered  have  previou>ly  been 
offered  for  sale  to  both  the  original  and 
competitive  canners  and  to  established 
food  distributors.  Bids  .should  be  re¬ 
ceived  not  later  than  5:00  p.m.  (e.w.t.) 
March  29,  1945. 

Information  from  Sales  Branch,  CCC, 
War  Food  Administration,  Washington 
25,  D.  C.,  Telephone  Republic  4142. 
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WANTED  and  FOR  SALE 


There  is  many  a  firm  who  can  readily  use  your  unneeded 
equipment.  It’s  the  opportunity  for  you  to  turn  it  into  cash 
while  fulfilling  the  other  fellow’s  need.  Or  you  may  need  equip¬ 
ment  yourself,  or  want  to  buy  or  sell  or  rent  a  cannery,  or 
need  help,  or  a  job.  Whatever  your  needs,  you  will  get  good 
results  from  an  Ad.  on  this  “Wanted  and  For  Sale”  page.  The 
rates,  per  insertion — Straight  reading,  no  display — one  to  three 
times  per  line  40c,  four  or  more  times  per  line  30c,  minimum 
charge  per  Ad.  $1.00.  Count  eight  average  words  to  the  line, 
court  initials,  numbers,  etc.,  as  words.  Short  line  counts  as  a 
full  line.  Use  a  box  number  instead  of  your  name,  if  you  like. 
Forms  close  Wednesday  noon.  The  Canning  Trade,  20  S.  Gay 
St.,  Baltimore  2,  Md. 


FOR  SALE —  MACHINERY 


“CONSOLIDATED,”  serving  American  Industry  for  Over 
25  Years — For  Sale:  Retorts;  Filters;  Mixers;  Fillers;  Ex¬ 
tractors;  Cappers;  Crowners;  Can  and  Bottle  Labelers;  Copper 
Cooking  Kettles;  Glass-lined  Tanks;  Pumps;  Vacuum  Pans,  etc. 
Rebuilt  and  guaranteed.  Prompt  delivery.  We  buy  and  sell 
from  a  single  item  to  a  complete  plant.  Consolidaited  Products 
Co.,  Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


FIRST  CALL  ON  FIRST  for  FOOD  EQUIPMENT— Kettles, 
Tanks,  all  sizes  in  Stainless  Steel,  Alum.,  Copper,  etc.  Pressure 
Cookers  and  Retorts;  Langsenkamp  type  Pulper;  Mixers  for 
powders,  liquids,  etc.;  Labelers,  semi  or  fully  auto.;  Filling. 
I’ackaging  Equipment;  Pulverizers;  Grimlers;  Crushers;  F'ilters; 
Presses;  Colloid  Mills;  Cookers;  Extractors;  Conveyor.  Surplus 
Equipment  Purchased.  F’irst  Machinery  Corp.,  E.  River  Drive 
and  E.  9th  St.,  New  York  9,  N.  Y. 


We  manufacture  a  general  line  of  canning  machinery  and 
frequently  take  in  good  used  equipment  which  we  rebuild  and 
offer  for  resale.  Write  us  regarding  your  requirements  for 
either  new  or  rebuilt  machinery.  Copy  of  our  new  No.  700 
catalog  for  the  asking.  A.  K.  Robins  &  Co.,  Inc.,  Baltimore  2,  Md. 


FOR  SALE — One  100  H.P.  HRT  Boiler;  Two  Robins  Steam 
Hoists.  Leon  C.  Bulow,  Bridgeville,  Del. 


IMMEDIATE  SALE — Brand  new  100-gallon  Stainless  Steel 
Tank  and  Jacketed  Kettle,  never  used.  Adv.  4517,  The  Canning 
Trade. 


FOR  S.4LE — Ready  for  immediate  shipment:  Rebuilt  Liquid 
0  &  J  .Automatic  Labeler;  2  Ermold,  1  Oslund,  1  World  Jr. 
Simi-automatic  Labelers;  2 — 50  gallon  Copper  Jacketed  Kettles; 
1—100  gallon  Copper  Jacketed  Kettle;  24-spout  Rotary  Auto¬ 
matic  Juice  Filler;  Adriance  Single  and  Duplex  Crowner;  4x4 
self-contained  Ice  Machine;  75  ft.  Roller  Case  Conveyor;  all 
this  mu-t  be  moved  immediately,  priced  to  sell.  Charles  S. 
Jacobowitz  Co.,  3080  Main  St.,  Buffalo  14,  N.  Y.  Amherst  2100. 


for  S.ALE — 1  complete  Tomato  Peeling  Line,  consisting  of 
Steam  Sc.ilder,  100  ft.  Peeling  Table.  85  ft.  Continuous  Cooker, 
80  ft.  Cooling  Tank.  Welded  steel  construction,  individual 
Reeves  drives;  new  condition.  Michigan  Food  Products  Co., 
Dundee,  Uich. 


get  INCREASED  production  regardless  of  manpower  short¬ 
age  with  Bonded  Portable  Pcw’r  Stacker  for  box  and  bag 
handliiif.  md  piling.  Bonded  vibiating  screens  for  de-watering 
solids  oi.t  of  canning  wastes,  for  sizing,  grading,  etc.  They  pay 
for  then  ('Ives  in  30  days.  Also  mator  true’;  scales  at  $440.00 
and  Cru  hers  at  $345.00.  Immediate  delivery  and  terms  if 
desired.  Bonded  Scale  Co.,  11  Bellview,  Columbus  7,  Ohio. 


FOR  SALE — Wolfrom,  of  Syracuse,  N.  Y.,  dealers  in  rebuilt 
canning  machinery  and  parts  is  being  closed  out,  single  item 
or  as  a  whole.  Large  screens.  Filling  Machines,  Apple  Quar- 
terers.  Cabbage  Corers,  Hoists,  Pre-heater  (manufactured  by 
Cochrane),  200  boxes  of  small  parts.  Canners  you  can  save 
big  money.  Write:  L.  B.  Talcott,  Phoenix,  N.  Y. 


WANTED  —  MACHINERY 


WANTED — We  are  in  immediate  need  for  Stainless  Steel, 
Monel,  Aluminum  or  Copper  Kettles  and  Vacuum  Pans;  Retorts; 
Filter  Presses;  Labeling  Machines,  and  Packaging  Equipment. 
Adv.  4514,  The  Canning  Trade. 


WANTED — Nailing  Machines.  We  want  3  used  Morgan  or 
Doig  wood  box  Nailing  Machines  quickly,  any  size.  Will  pay 
cash.  Wire  or  phone  us.  Chas.  N.  Braun  Machinery  Co., 
Fort  Wayne,  Ind. 


WANTED — Continuous  Cooker  and  Cooler  for  #10  cans. 
H.  B.  Hunter  Co.,  Inc.,  Norfolk,  Va. 


WANTED — To  Buy:  Small  Steam  Boiler,  4,  6  or  8  H.P. 
T.  H.  Fenwick,  Ridge,  Md. 


WANTED — Good  used  Gooseneck  Elevator  for  peas.  Give 
price,  make  and  height.  J.  W.  Furman  Company,  R.  D.  No.  1, 
Northumberland,  Pa. 


FOR  SALE— FACTORIES 


FOR  SALE — First  Class  Canning  Factory;  excellent  condi¬ 
tion;  Falfurrias,  Texas;  Southern  Pacific  Siding;  fully  equipped 
for  canning  tomatoes  and  other  vegetables.  Exceptionally  good 
grapefruit  section;  no  competition.  Complete  $11,500.00.  Will 
sell  separately — Metal  Building  50'  x  150';  50'  x  60'  concrete 
floor;  50'  x  40'  two  story;  $8,000.00.  Ideal  business  location. 
Two  50  H.P.  Boilers;  3  Electric  Hoists;  Stainless  Steel  Packing 
Troughs;  complete  tomato  packing  equipment;  $3,500.00.  At 
Brownsville,  Texas — Two  50  H.P.  Boilers;  1  set  new  flues  not 
installed;  $800.00.  1  Oil  Tank  $50.00.  Write:  J.  C.  Snidow, 

Texas  Canning  Co.,  Christiansburg,  Va. 


FOR  SALE — Canning  Factory;  equipped  to  can  700  cases  of 
tomatoes  per  day;  two  acres  of  land;  on  State  road  in  the 
tomato  section.  T.  H.  Fenwick,  Ridge,  Md. 


FOR  SALE  — SEED 


FOR  SALE — 12,000  lbs.  Henderson  Bush  Lima  Bean  Seed, 
9c  per  lb.  fob;  8,000  lbs.  Alaska  Pea  Seed,  714c  lb.  fob  factory 
Kenton,  Delaware.  Germination  tested  standard.  Adv.  4519, 
The  Canning  Trade. 


FOR  SALE — 2300  lbs.  Burpee’s  Green  Stringless  Bean  Seed. 
Purchased  1944.  Original  bags.  The  Silver  Canning  Co.,  Colora, 
Md. 


FOR  SALE — 3,600  lbs.  Tendergie.n  Bean  Seed,  Idaho  grown; 
500  lbs.  Asgrow  Black  Valentine  Bean  Seed.  90%  germination 
test.  J.  B.  Kershaw,  P.  O.  Box  777,  Charleston  G,  S.  C. 


THE  BOOK  YOU  NEED  !  ! 

"/I  Gom/plete.  Gau/Ue  Ut 

The  6th  T.ililitin 

Published  by  THE  CANNING  TRADE 
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MISCELLANEOUS 

WANTED — To  Buy:  Tomato  Products,  Corn,  Peas  and  Chili 
Sauce.  Adv.  4521,  The  Canning  Trade. 


HELP  WANTED 


WANTED — Production  Manager  for  modern  citrus  canning 
plant  in  Florida.  Position  requires  supervision  of  operations, 
maintenance,  and  plant  additions.  Applicant  must  have  highest 
qualifications  and  experience,  and  give  complete  history  and 
references.  Excellent  opportunity  and  future.  Adv.  4520,  The 
Canning  Trade. 


WANTED — Experienced  Pickle  Man.  Exceptional  oppor¬ 
tunity  for  man  experienced  in  contracting  and  receiving 
cucumbers  for  pickling.  Knowledge  of  grading  brine  stock  and 
ability  to  supervise  and  direct  the  operation  of  brineries  re¬ 
quired.  Right  man  <^n  develop  a  permanent  well  paid  position 
with  excellent  future.  Give  history,  reference  and  salary 
expected.  Plant  located  in  the  South.  Adv.  4522,  The  Canning 
Trade. 


is  outstanding.  It  is  obtained 
not  by  chance  but  by  plan. 


Breeders  and  Growers  of  Seed  Peas  and  Beans 

MOSCOW,  IDAHO 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  Canning 


tOUIPMENT 


Tme  lUiviTTEio  CoTMDP'AiKGjr  Westminster.  Jfd. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

ContHhutions  Welcomed 


FRENCH  DUEL 

A  Frenchman  was  telling  about  a  tree  laden  down  with 
anchovies  that  grew  outside  of  his  window,  but  his  companion 
informed  him  that  anchovies  did  not  grow  on  trees.  The 
Frenchman  insisted  that  there  were  anchovies  on  his  tree  and 
the  argument  developed  to  such  a  degree  that  the  two  men 
challenged  each  other  to  a  duel.  With  their  seconds  they  drove 
outside  of  Paris,  doffed  their  coats,  walked  fifty  paces,  turned 
and  fired. 

The  Frenchman  with  the  anchovy  tree  outside  of  his  window 
was  shot  in  the  calf  of  the  leg  and  as  he  jumped  about  yelping 
with  pain,  his  opponet  in  disgust  muttered.  “Such  capers!” 
whereupon  the  Frenchman  let  out  a  whoop  and  cried,  “Mon 
Dieu!  That’s  it!  It  was  capers,  not  anchovies!’’ 

STEP  BACK,  PLEASE 

“I  tell  you  that  I  won’t  have  this  room,’’  protested  the  old  lady 
to  the  bell-boy,  who  was  conducting  her.  “I  ain’t  going  to  pay 
my  good  money  for  a  pig-sty  with  a  measly  little  foldin’  bed 
in  it.  If  you  think  that  jest  because  I’m  from  the  country — ” 

Profoundly  disgusted,  the  boy  cut  her  short.  “Get  in,  mum, 
get  in.  This  ain’t  your  room,  this  is  the  elevator.’’ 

Ed:  “While  we’re  sitting  in  the  moonlight,  I’d  like  to  ask 
you — ’’ 

Co-ed:  “Yes,  darling?” 

Ed :  “If  we  couldn’t  move  over.  I’m  sitting  on  a  nail.” 

EXPLAINING  THE  SOUND 

Along  a  country  road  came  a  $7,000  limousine.  As  it  caught 
up  with  a  small  ear,  the  owner  of  the  big  car  could  not  resist 
the  temptation  to  slow  down  and  jolly  the  other  fellow  a  bit. 
“Heavens,  man,”  he  said,  “what  is  it  about  your  car  that 
makes  such  a  dreadful  rattling  sound?” 

“That?  Oh,  that’s  the  $6,500  jingling  in  my  pocket,”  replied 
the  small  car  driver. 


GAY  OLD  TIME 

“W’hat  kind  of  dress  did  Betty  wear  to  the  party  la.st  night?” 

“I  don’t  know,  but  I  think  it  was  checked.” 

“Boy,  that  must  have  been  some  party.” 

A  certain  suburban  home-owner,  who  takes  great  delight  in 
keeping  his  spacious  lawn  spic  and  span,  was  entertaining  a 
guest  and  the  two  were  enjoying  an  after-dinner  cigar  while 
seated  out  in  the  lawn  chairs.  The  guest,  after  lighting  his 
cigar,  discarded  the  match  on  the  ground. 

“Oh  I  wouldn’t  do  that,  George,”  said  the  host. 

“Why  not?”  asked  the  guest. 

“It  just  spoils  the  appearance  of  everything.  It’s  just  one  of 
those  little  things  that  make  a  place  look  bad.” 

Presently  the  host  arose  and  deftly  flicked  the  ashes  off  his 
cigar  into  a  large  flower  pot  perched  on  the  stone  wall.  Where¬ 
upon  the  gue.st  arose,  without  a  word,  and  walked  quickly  down 
to  the  road.  In  a  moment  he  returned. 

His  host  asked,  “where  did  you  go  George?” 

“Oh,  I  just  went  down  to  the  road  to  spit.” 

HER  PA’S  SCHEME 

“My  boy,  I  like  you,  and  I  want  you  to  marry  my  girl.  But 
have  you  spoken  to  her  mother  about  it?” 

“No.  sir.”  ^ 

“Then,  to  make  it  a  sure  thing  for  you.  I’ll  oppose  the  match. 
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WHERE  TO  BUY 


The  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them.  Consult  the  advertisements  for  details 
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GENERAL  FACTORY  EQUIPMENT 


AGENTS  ior  Machinery  Mira. 

Berlin  Chapman  Company,  Berlin,  Wia. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Fo^  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES  (Metal),  Lug,  Field. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Company,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOX  (Corrugated)  SEALING  MACHINES. 

Burt  Machine  Company,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BUCKETS,  PAILS  AND  PANS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F,  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CARTON  SEALERS. 

ABC  Packaging  Machine  Co.,  Quincy,  111. 
CHAIN  ADIUSTERS. 

F.  Hamacliek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MCHY..  Fruits. 
Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scctt  Co.,  Baltimore,  Md. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COILS,  Cooking. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
F.  H.  Langnenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CONVE\ORS  AND  CARRIERS. 

Berlin  (Chapman  Company,  Berlin,  Wis. 
-hisholm-F.yder  Co.,  Niagara  Falls,  N.  Y. 

‘Sland  Equipment  Corp.,  New  York  City 
Food  Machinery  Corporation,  Hoopeston,  Ill. 

^  Porte  M,  t  &  Mfg.  Co.,  La  Porte,  Ind. 

Bohlman  C  i.orenzer,  Inc.,  Chicago,  Ill. 

A.  K.  Robh.a  &  Co.,  Inc.,  Baltimore,  Md. 

CONVEYOR  BELTS,  Cloth,  Rubber,  WUe. 

^rlin  Cha:  man  Company,  Berlin,  Wis. 
pilsholm-I;-  der  Co.,  Niagara  Falls,  N.  Y. 

•stand  Eg'  ment  Corp.,  New  York  City 
1  ^  *  Mfg.  Co.,  La  Porte,  Ind. 

K.  Robi"s  &  Co.,  Inc.,  Baltimore,  Md. 

CONVEX  HS,  Hydraulic. 

Chtr  nan  Company,  Berlin,  Wis. 

Oihholm-K ,  der  Co.,  Niagara  Falls,  N.  Y. 
COOKER...  Continuous,  Agitating. 

Mac;,  me  Co.,  Salem,  N.  I. 
cv,  L  P’si^^an  Company,  Berlin,  Wis. 
r™holm-F-.der  Co.,  Niagara  Falls,  N.  Y. 

Corporation,  Hoopeston,  Ill. 
smilton  Cr  pper  &  Brass  Works,  Hamilton,  Ohio 
K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COOLERS,  Continuoiu. 

Berliri  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niaqtara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  HOISTS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS  OR  CHOPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  STACKERS 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FaLING  MACHINES,  Carton. 

ABC  Packaging  Machine  Co.,  Quincy,  Ill. 

KETTLES,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  61  Brass  Works,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Lee  Metal  Products  Co.,  Inc.,  Philipsburg,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Process,  Retorts. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6i  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Company,  Baltimore,  Md. 
Chisholm-Ryder  Co.*,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

MIXERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

POWER  PLANT  EQUIPMENT. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6i  Co.,  Inc.,  Baltimore,  Md. 

SALT  DISPENSERS. 

Scientific  Tablet  Company,  St.  Louis,  Mo. 


SEWAGE  DISPOSAL  SYSTEMS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SIEVES  AND  SCREENS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATORS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

SYRUPS  AND  BRINERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  6.  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal,  Glass  Lined,  Wood. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Lee  Metal  Products  Co.,  Inc.,  Philipsburg,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


BEET  CANNING  MACHINERY 


Ayars  Machine  Co.,  Salem,  N.  |. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  MAKERS'  MACHINERY 


Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 
General  Machinery  Corp.,  Hamilton,  Ohio 


CORN  CANNING  MACHINERY 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
CORN  CUTTERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  CorporaMon,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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WHERE  TO  BUY  — Continued 


CORN  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


FISH  CANNING  MACHINERY 


Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FRUIT  CANNING  MACHINERY 


Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  S  Co.,  Inc.^  Baltimore,  Md. 


KRAUT  MACHINERY 


Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MILK  CANNING  MACHINERY 


Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


PEA  CANNERS'  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLEANERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

GRADERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PICKING  TABLES. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PRESERVERS'  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GRADERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PICKING  TABLES. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SNIPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  CANNING  MACHINERY 


EXHAUSTERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  PRODUCTS  &  JUICE  MACHINERY 


COOKING  COILS  for  Kettles  and  Tanks. 

Berlin  Chapman  Company,  Berlfn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Lee  Metal  Products  Co.,  Inc.,  Philipsburg,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

JUICE  EXTRACTORS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


JUICE  HEATERS. 

Berlin  Chapman  Company,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Lee  Metal  Products  Co.,  Inc.,  Philipsburg,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohu 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Lee  Metal  Products  Co.,  Inc.,  Philipsburg,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULPERS  AND  FINISHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coloration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  SUPPLIES 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
BASKETS. 

Jersey  Package  Co.,  Bridgeton,  N.  J. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

The  Almanac  of  the  Canning  Industry. 

BOXES.  Corrugated  or  Solid  Fibre. 

Eastern  Box  Company,  Baltimore,  Md. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Can  Manufacturers  Institute,  Inc.,  New  York. 
Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Baltimore,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE.  Canners. 

Caniiers'  Exchange,  Lansing  B.  Warner,  Chicago 
Food  Industries  Federation,  Chicago  26,  Ill. 

LABELS 

Gamse  ,.itVio.  Co.,  Baltimore,  Md. 

R.  ].  Kittridge  &  Co.,  Chicago,  III. 

Piedmont  Label  Co.,  Bedford,  Va. 

Louis  Roesch  Co.  San  Francisco. 

Simpson*  &  Doellei  Co.,  Baltimore,  Md. 
Stecher-Traung  Litho.  Corp.,  Rochester,  N.  Y. 
United  States  Print  &  Litho.  Co.,  Cincinnati,  Ohio 

LABORATORIES,  for  Analysis  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
PASTE,  CANNERS'. 

Dewey  &_Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SALT. 

Diamond  Crystal  Salt  Co.,  Inc.,  St.  Clair,  Mich. 
Scientific  Tablet  Company,  St.  Louis,  Mo. 

SEASONING. 

Basic  Vegetable  Products  Co.,  Vacaville,  Cal. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seea  Growers,  Inc.,  New  Haven,  Conn 
Michael-Leonard  Co.,  Sioux  City,  la. 

Northrup,  King  ’&  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Inc.,  Milford,  Conn. 

S.  D.  Woodruff  &  Sons,  Inc.,  Orange,  Conn. 

SEEDS.  PEA  AND  BEAN. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 
Michael-Leonard  Co.,  Sioux  City,  la. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  III. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Inc.,  Milford,  Conn. 

S.  D.  Woodruff  &  Sons,  Inc.,  Orange,  Conn. 

SEED,  TOMATO. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
Michael-Leonard  Co.,  Sioux  City,  la. 

Northrup,  King  &  Co.,  Minneapolis,  Minn. 
Tri-State  Packers  Assn.,  Easton,  Md. 

F.  H.  Woodruff  &  Sons.  Inc.,  Milford,  Conn. 

S.  D.  Woodruff  &  Sons,  Inc.,  Orange,  Conn. 

SEED  TREATMENT. 

U.  S.  Rubber  Co.,  New  York  City. 

SUGAR,  DEXTROSE. 

Corn  Products  Sales  Co.,  New  York,  N.  Y. 


26 


THE  CANNING  TRADE  •  March  19,  1945 


Robins  Recommends: 

43RCO  Model  F  Snippers 

Based  on  actual  experience  in  Tri-State  Territory,  the  Chisholm-Ryder  Model  F  Snipper  for 
Stringless  Green  and  Wax  Beans  delivered  up  to  400%  greater  production  than  other  snippers 
.  .  .  and  with  a  substantial  reduction  in  man-hours  employed. 

CRCO  Model  F  Snippers  are  available  for  the  1 945  season — but  you  must  get  your  order  in 
early  to  avoid  disappointment. 

Exclusive  Representative  for  CRCO  Products  in  Tri-State  Territory 


MACHINERY 

and 

SUPPLIES 
LOMBARD  & 
CONCORD 
STS.,  BALTI¬ 
MORE  2.  MD. 
U.  S.  A. 


i.K.  ROBINS  &C O .'«<= 


the  CA  nJINC  trade  •  March  19.  1945 


Up  in  the  Rocky  Mountains 

we’re  getting  ready  for  another  pea  crop 

At  every  stage  of  development  and  production 
we  leave  no  stone  unturned  to  bring  you  our  best 


Associated  Seed  Growers,  Inc. 


Breeders  and  growers  ot  vegetable  seeds  since  1656 


Atlanta  2 
Memphis  2 


Main  Office:  New  Haven  2,  Connecticut 

Sales  Branches: 

Cambridge,  N.Y.  •  Indianapolis  4  • 

•  Milford,  Conn.  •  Oakland  7  • 


Los  Angele'  31 
San  Antoni  6 


